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PRE?AGE

Perhaps nathing ‘has. ahanged go dramatically in the past few years as our own
local communities. To i1llustrate this point, .think for & moment about what your
community is like today and compare it with what it was 1like when you were a
.child. You will no doubt ‘realize that many goods and services are presently
available which ware not available during your childhood.  Note the sudden
increase in leisure related facilities such as -community swimming pools and
recreation centers, Most of these have been built in the past 10 to 20 years.
Even services we now consider '"basic" to every community--hard surfaced roads,
street lighting, public utiliries--are fairly raecent developments in many
local communities. .

Yes, communities have changed for the better in many ways. With these
improvements, however, have come associated céats. We are speaking here of
social as wedl as economic costs. i The economic costs are easier to idéntifyi
"How often we hear the question, -"Who is going to pay for all ~‘ these community
imprcvements?"” It 4s a logical questfon and often leads o oti.er discussions
on the increasing taxes that are needed to support community im;rovement. '

On the social side, cost is more difficult to describe~-but no less
critical.to local planuing. Consider, for example, the matter "Who is to de-
cide how community change will take place?"  1f communitiles are unable to
come up with a satisfactory answer to this question, confliect and turmoil
result. When this occurs, we witness a cost on the social side which exceeds
the benefits gained through expanded community services and facilities.

A third type of cost, in addition to economic and social costs, should
also be mentioned. Research has shown cthat individuals increase their ex~
pectatioris when provided with a more satisfying environment. Therefore, as
reaidents are confronted with more and better community services and facilities,
they in turn expect more from thelr communities. This being the case, we
should recognize that there is a rising-expectation cost assoclated with com-
munity improvement and, because of this, we will probably” never witness the
tatally satisfied community resident. . .

Where does all of this leave us? It is our opinion that, attempts.to
improve any community must tecognize the various costs discussed above. More
than ever before, community planning requires a logical and. orderly process of
decision-makin® "2 minimize costs ESEDEiEtEd with community change. We believe-
that the commui ..y survey technique, properly used, is one technique which
can maké it easiexr for :ﬂmunitie& to plan their own future. :

A well-planned community survey is particularly helpful for gaining
citizen input. Whatever the stage of the development process, residents are
entitled to the opportunity tg express_ their personal feelinga. This may
occur at the very early stages, where residents are asked to evaluate
different facets of their community. This is called a "needs assessment"
.and is helpful in the planning phase of community development. We also see - .
where Eammunity surveys are, used in the implementatiﬂn phase af develgpméntiv

leveli R N, .
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'ﬁiere is, anwsEmEr 0 Creiis a0 G cnmunity surveys which should nat be over-
looked. We feel ¥nat ' .ua - lmg E.!!:&f« gurvey 1is° igself an asszet for cnmmunity
improvement. Tv: iy aw u Eertaant gatalyst for bfinging :eaidents tngether
to diseuss'vati1'f>‘i§***é 2tk cammuﬁity.

Thraugh thie somk ;¢ e€ffor¥s ofdpaﬂy local arganisatians and 1ndiviéuals,
the survey on Whtich this ‘report. 'is based was conducted for the benefit of the
entire c¢nmmungity. The speciidc abje:tives of the survey have been defined by
your community. RepraSfh¥ativés of ‘the’-community have-actively participated in _
virtually every pﬁasg'ﬁi.;ﬁk PtﬂEEEB-V ‘Many hours haveé been valunteered to
this effort,. amd we &% gMateful for the unbounded zgapératian of everyone who'
took part in: Ifts ag. We want to acknowledge, in particular, theé individuals
who delivered: a&ad ‘ked up the gquestionpnaires. Last, but not least, are the v
‘many -residents Wl | ‘the time te complete the questinnnaires. Because of - =3
your efforts, we feel #that infarmatian has been :nllected ﬁhich cen lead to - )
more positive eﬁ%];"%? planning. - _ ) Do

While the infatmatian pravideﬂ in this tepart will not guarantee a better i
community, we believe Ehat it is a step in the, right direction.. Hopefully it i
will serve as a basis r making better Adecisions.regarding cammuﬂity improve-
ment. It is now in your hands ta ‘assure that these bezter deci’ians are s
farth:aming. A ‘ A L

GOOD LUCK!! T e T

P . _“Vern Ryan, Director :
, CD-DIAL ,

"
B
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CHAPTER I
- ' INTRODUCTION* . ) -

Background - ' )
The Fort Madison Community Betterment Survey was initiated at the request

of the Fort Madison Chamber of Commerce. The need for the survey was determined
-~ by a.group of 45.Fort. Madison retaiiers who had met to discuss._ possible changes

and future develapment nof the downtown business district.. Specific objectives ! -

of the survey were to determine the attitudes citizens had. about various com-

‘munity characteristics, such as retail trade, medical services, community

sér?icesi feereariﬁﬂlentertainment'ﬁppertunitieg and the eamﬁunity image.

Planning .and execution of the survey was done by the Fort Madison Com-
',munity Betterment Survey S zering Committee which inecluded fepfesentaﬁives
~of- the Chamber of Cowmetce, Coumunity Hospital Board, and City Goveérnment.

This steefing committee sollcited questions for the survey from'a group of
35 individuals who represented local service clubs, chuiches, schools,
businesses, industries and several nfganisatians frﬂm the Fort Madison com-
. munity. Assistance in the design of the queatiannaire, selection of a

random sample of households and, analysis of the responses was prcvided hy
the Iﬁwa State University Extension SE“ViEE.

-

N

A random sample of 411 households from Fort Madison and Fort Madison
.. rural routes was selected for the survey. The sampling procedure is explain-

" ed in Appendix A.. Questionnaires were delivered on Monday, November 26, and .
‘picked up by Friday, November 30, by 44 volunteers from Fort Madison'’s. Jaycees,
Lione, Rotary, Kiwanian and ‘Soroptimist ‘organizations:. Of the 411 households
selected, 268 returned a completed questionnaire. Included in the 143 non-
fespgﬁdents were 40 who were no longer living or had since moved out of the-

- .area. Therefore, 72.2 percent of all .residents still living in the area’
:nﬁperated in this effort by returning their queatinﬁnsifes. :

The Fort Madisan Gammunity Betterment Su:vey Steering Eammittee and thé
cufate, expééitiéﬁé and painstgxing manner in which they planned and c@ndugted

' - . .

¢

- T . '. -ia . \

V*Prepared by Hérk E. Settle, Extension Community Develapment Spezialist,
"~ and Betty Wells, 18U Research Assoclate.- -
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'FJ”;'spanses cap- be - censidergd_

the survey.
refléct the apininns

A
o

Their effarts have resulted in assurvey which ghould egcurately
and attitudes of - ghe residents of- the Fort Madison area. -

. FORT MADISDH CDHHUNITY EETTERHENT SURVEY STEEBTNC CDMMITT‘E_

: Daflene,Allen
Gene Enke
Dick Rump
Bill ngllner

' VQLLmTEERs WHO DI DIS‘fRIEUTEﬂ A_uD COLLECTED QUESTIONNAIRES:

Kristine Smith
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Rudy Allison L
Rick Larkin .. [
_ Robert Wagnér ;
- William Alexander
Ben Byers -
Neal Dodd
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D;fl Lippiﬁ:ﬁtt‘

Dr. David. Courtney
Carol Metienburg
Norris Easley
Harald Rawhﬂuser
Ned Lampe - : ‘
Ji Ri Benbaw 4
Martin Sheridan .
. Earl Ablers -
" Andy Andrews
. Loulase Jones
- Mike Foster
. Frank ‘Gdllerani
. Bob Kenel, Sr.
Donald Lucas

-

- . Robert }
Mark EJ Settl
Betty Nells, 15U Research Associate .
Vernog D. Ryan, Is0 Extensiéﬁ Sﬁginlagist

. Déwling, Lee Caunty

;ﬁz&%

Tha pufp se af thig repaft is. ta prEEﬂt

‘which the leaiers,‘citizens, publig foiﬁials,'”

Colprofilelof”
:-..information regardiﬁgwf
. this chapter inéludes

Wsyne Jannusch ,‘ ' .
Mike Howard
Richard Ribinski

'fo“Lsrfy Smith -

. IOWA STAiEWHNIVERSITY EXTEHSIES&STAFF.

the- majar findings af thersufveyéin

. -overall eviluation of the I

_ Spegial ‘atte -
'5 Eypes“a§ munieipal sefvieeg, scﬁaa

atiansi/entertainment appx

Don Farington
Jim Lynk .
DE.  Jake Rsshid s
Leota Hallané ’
Greg . Diergks ,
Martin Gfaber_”
_Mike Heitz .
Richard Ribinski
Joe Bawen :
Diek Rump

 Dr.. ‘Marc Willisms

Kenneth Young °

Extensian Direztg%é Lol
Settle, Extendion Community Develdpme pe;ialist S =

 -to the fut 'e/af Ehe' ért Madisa
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/lk: " . ;i- ;3‘ l_"\'—”.,ﬁ - . .

Chapter IV in&ludes a discussion on Fart Hsdisgn sk@ppiug facilities-
A section on where and why residents purchase selected éads and services

. is Included. .In addition, an overall evaluation of retail services is pro< . -

vided. : ‘ . s

—

.Chapter V presents an analy&is of medical services in Fort Madison.’
Special attention is given to where and why residents go to receive madiaal

assistance. Also, the residents' perceptions of acditional health care

facilities sndage:vices needed in Far; Haégsgn are included{

- The concluding chapter (Chapter VI) prgvides some guidelines for use
of this report as one step in the process of making: Fgrt Hédisan a better’
place to live. . .

F : . .
. ) ’ . -8
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CHAPTER 11 SR I

A PRDFILE OF SURVEY RESPQNDEHTS AND CDHMUNITY AITIIUDES

& .
Surv 2 REE nn&eﬁts . T -

.+ When a sample af cgmmunity residents is drawn to pruvide iﬂfnfmatiﬂn s
about the ‘entire community, a major concerrs is that the responses of the
- sampled ifdividuals are representative of all. the community residents. . This
{8 accomplished by making sure that no group OT category. of ‘individuals is
Dveffépfeﬂéﬁtgﬂ in the 5amp1g,af survey fespnndEnts.f For this reason, in~ |
formation is’ examined on a number of persanal and sa:ial gharacteristies of

the inddviduals surveyed. o

Ta begin, we looked at the residential patterns of the respondents ‘to e
‘the questionnaire. Over three=fourths (82 percent) of those surveyed indcate &
that they live in Forc Madisnn, while the remaining individuals (15 perzent)
-live- ﬂutside the ;ity 1imits. Thosa ‘individuals who dive nutside the city -
limits are from thie Fort: Madisan rural routes and include farm and ‘nonfarm
rural residents.  In addition, the sample includes residents who ‘have 1lived
_in Fort: Hadisan and Lbee County'a short time, .a moderate :time, and a long
time. In- general, most of the’ rgspnndents .(75 .percent) have ‘resided in .
Fort .Madison for 11 or more years and' 77 per:ent of the respandents have
-residéd in Lee County for 11 or more years (TablE 1. .. s wt
‘Survey respondents are evenly disttibutea thraughaut the - adglt age
~Lgategafies (Table 2). Thus, the possihility of any influence of age—biased
'_infarmatigﬂ has .been reduced.. In additien, as designed by the sampling o s
technique, the ;espand&nts represent an equal. weighting of” males and females -~
. (Table 3). Table 4 presents thé: éducational’ levels of the respandgnts, withl
- over three—faurths (79 percent) ﬁaving at. 1east a high szhaal educatian.
Tables 5, 5 and 7 give. the inaﬂme and Emplayment statua far he hnuse=
holds of the respondents. . Most (62 pEfEEnt) gross annual. incames for - .
:*’Thﬁusehnlds in 1979 are between $E 000" and $24;999. " The remaézing hausehalds :

I
L3

" are normally distributed throughout the other" income categor This. in— -
- come distribution fnf households isitypical for most communities. The
. . employment. status ‘of the" respanden s and. their spouses is . eported in Tgble
“. 6 and 7. The large’ numbexrs in- ‘th }"llstime and" partatime ‘employed : cétegorigs
" are. Expegted. Jin;tefms,af,the’_ ity. af_emplnyment, most’ oi ‘the respun—
’ dents and theit spauses are: mp 1 L

,[}', I 1T]

As expectéd

V stite7paftfait of. thef'"i_

‘mem Géﬁéfally, .8urVe éd‘iﬂdividu,lsp
2 5t

$1

: “of . ty ca lumidwestgrn communiti

af F

t Madisgn Enm—=
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. Table .1..: Residence of respondents. S o -t a

T — - —— & — — I — . —

Uaiﬁ:ilf‘ B ) o -.f& : ' Number ggéﬁ?ereent Repnrti ting -

Questians snd Respa es o - Number . Pe:cent

3 Wherg dn yau currently ‘1ive? g»,' .

Withiﬂ city limits .. . : -
Outside city limits : ' © _46
e Iatal g s _ . - 253

81.8 ;
~18.2 °

&l
1)
L=
-

How many years have yod lived in

- thim cammunity? . i .
Less than 5 years. 4T o ‘ 35 o "t 14.2
6 to 10 ‘years o . .26 10.6

- 11 to ‘30 years . R R .72 : v -29.8 -

31 .to 50 years ' . 55 . 1 22.3 )
More than fﬂ yeats- - ., , 58 Tc_23.6 .
Total .. . 246 -100:0°

Haw many years have yﬂu lived in . . . _
LEE Courity? - . L ;; . = U

Less than 5 yeats ) - 32

... 6 to 10 years : h . 26
- 11 te 3Q.years ) ., 72 .

" 31 toff50 years ) - A .59 Cn
More ™ han 51 vears N . RN 65

Total i : - \, 254

1 b b b s
=] L. - X
1 ']

o b B

T 1

\
;
|

- Table 2. Age nf respandents.

'ntiREE*rt ng

Age Cat}egaw Y IR Numbér- - Percent

17 ta: 34 yéats of "age 'f._ * ’i .- . 64 I o ;5{? .
- 35 to 50 years of age . - ...~ 85 7 25.6, . %
.51 to. 64 years of age _ oL - 66" .. . - L 26,0 R

.. 65 _years of age and over L R 59 . . ... _23.2

e UL o
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Table 4. -Levels of edueatian for respﬁndents;i

\
hY

o Yeare af Edugatinn Cumpleteé\‘;

No farmai educatian . \\7 , : .
Elementadry - (grades 1-8) = = -« - : oo 19

. Some high school . (grades’ 9-11) ‘g” . S, 33, ce 21341
Completed high ‘school (grade 12). STt . 109" S A3

- Some “college. (less than 4=yeara) - Sl 48 ST 19,0
College graduate (4 years) I Co.... 257 S 909y
Atténdad graduate school . L -~ .18 - R £

© . Total - s o S 3/2 - - l100.07

W
= A R ) : . -

Table 5. Appraximate iﬁznme fEf households., ~* . . - ﬂ_f@“ [ii,':_:jff;:f_vf

\IﬁéaméfCatggﬂfj o o S . !

~ “ Less than $5,000 . - ' ) T
.~ $5,000 to $7,9929 ’ . T

£ $8,000 to $11,999 o ’ |-
°$12,000 to $14,999 & T

. §15,000 to-$19,999 ‘ o oo T ;

- 820, DDD tﬂu$2£i§99 , : B R - S i S S
$25,000 to $34,999 . N YO fi Q“. R
Tétall N ! b




Table 6. Emplayment statuslﬁf fespandEﬁts,
/ mze] Numbaf aﬁd Fertent Reporting
| L DEer =L Cent
| Number Percent
- I Y 4 _
i - -

-Present employment status
i

Empléyed Full-Time /
Employad Pattu“‘ime o
Retired !
Full-Time Hamemaker .

Student |
Unemployed |
Total

i

L3 W

-

WwodJuwN

ww,
g

Cnmmunity Where Emplmyeﬁ - . )
" Fort Madison j 128 - 49.2
Burlingten I 7. 2.7
Other Communities / - . 12 4.7
Not applicable ; . 113 . ©_43.5
- =Total : EED s 100.1
,,{,77# I ] — — "
- i
. : ' -
Table 7. Emplﬁyment %tatus ‘of spouse. T
Number and Percent Repo..ing
- Nuiiber Percent
—_— l N — - -
P:esent Emﬁlgyment status!
Emplﬁyeﬂ Full=Time 94
Employed Part-Time 18
Retired N 32
Fu11§Timengmemaker 33
Student =~ = ¢ _ . 1 0.
=:,LUnEqﬂgyea——ﬂ s B ey A iy »
- Not Applicable 75 28,
Total 260 100.0
Community Where Employed ‘. )
. Fort.Madison . fos " 36.5
_ .. ZBurlington . .. - ST B 2.7
_ Other Commupities |. - 1 - I 2.7
TT7TNot . Applicable- - | . . 151 ___S58.1
—Total— . / - : 260 100.0
= e e - = T e ’:4'ﬂ —_— s — —
FETE S 13 .
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Table 8. Marital status of respondents.

Number and Parcent

Marital Status Number Percent

Never married

Married )

pDivorced, separated or widowed
Total C.

it
A WD e
[ S el

mu

Jtt

‘O‘

[ (70
]

l=]

Number and Percent Reporting

usehold Members Number i Percent

v ]
]
T ECE T ]

[=R=RP R R R ]
‘ oxow W
[ KD b Ol fom )

]
[ TR I T R g

=
[w]
r
o
H‘
o
o
s
L]
o

Table 10. Age of household members.

Number and Percent Re

or tiny

‘Number of ~ - -
Age Categories’ Household Members Percent

Under 5 years of age - 48 7.1
5 to 18 years of age 138 20.3
19 to 64 vyears of age 402 59.1
65 years of age and over _92 13.5
Total 680 100.0

14
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Community Image

~Information on’ hGW«IESidEnES evaluate their community as a place to live

'15 useful for understaﬂd;ng lacal needs and concerns. To obtain this informa-

tion, respondents were asked to rate Fort Madison on 2 7=point scale across a
number of dimensions. The Scafiﬁé"meﬁhgd was such that the higher the score,
the more positive the evaluation. Table 11 summarizes the results by giving
the average scores for each dimension.

neither unfriendly nor friendly place to livep) but somewhere in betwesen.
When this occurs, no bar is shown. Bars to the left of the middle indicate
negative evaluations, whereas bars to the .right \of the midpoint are signs

of favorable impressions. The length of the bars measures the amount or
degree of positive or negative evaluations on Each dimensian under consider-

ation. \

In total, fespandenﬁs evaluated the community of Fort Madison and
residents of Fort Madison favoraktly on all 12 dimensions. Scores were
partigulafly favorable on the dimen51ans of ":iv;c clubs that wark for the

others." The next most p951t1va scores were on the Qommunity s friendllness

and how the residents speak well about and have much pride in the community.
Respondents also indicated favorable impressions of Fort Madison as moving
ahead, having strong leadership, having ability ta;solve problems and en-
couraging citizens' involvement in local affairs. /'Favorable impressions

weré élsé évidént Eowafd the fESiﬂEﬁts of Farg Madisan on Ehe dimensigns of

,,,,,

ment in 1a;al affalra.’

The least positive, but still positive, evaluations are the respondents'
ceptions of the efficiency of city government and that statement that
rt Madison has more things going for it than other ccmmuﬁities.

er
or

&

Responses on six factors were analyzed by age of the réspﬂnﬂénts (Table
12). Generally, respondents who are under 35 years of age do not have as
positive impression of the community as those who are 35 years and over. '
The apparent trend, with a few exceptions in the 35 to 40 year age category,
is that as the age of the respondents increased, the. evaluations of Fort
Madison's image were more positive.

Ratings on the community image measures are useful for assessing the
general impressions of respondents concerning Fort Madison as a place to
ll?E aﬁd wark (Table 11 anﬂ 12). Overall' the rgspaﬂden;s have a very
by the yaung adults in the cnmﬁgnity- Careful cansidgratipn of these 1zems
may be important in the determination of future community projects and who
should be involved in the decision-making processes. Analysis of other
facilities and services in Fort Madison may also contribute to this end.
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Table 11. Measures of Eammunlty image. )
T Negativé Image Midpeint . Positive Image
1 4 . 7

A. FORT MADISON . . .

IS GOING DOWNHILL ‘ : b _ 4.6 | IS MOVING® AHEAD -

IS AN UNFRIENDLY PLACE i IS A FRIENDLY PLACE--
; 5.4 TO LTVE

HAS WEAK COMMUNITY . ' | | nas sTRONG coMNITY
LEADERSHIP - 44 | LEADERSHIP

HAS INEFFICLENT CITY _ HAS EFFICIENT CITY
GOVERNMENT - 4.2 | GOVERNMENT

SEEMS UNABLE TO. SOLVE SEEMS ABLE TO SOLVE
ITS OWN PROBLEMS 4.4 | 1ITS OWH PROBLEMS

DISCOURAGES CITIZENS' ~ - ENCOURAGES—CITIZEMS' —

||
. INVOLVEMENT IN LOCAL , INVOLVEMENT IN LOCAL'
AFFAIRS _— 4.8 | AFFAIRS

HAS CIVIC CLUBS THAT _ HAS CIVIC CLUBS THAT
DO NOT WORK FOR THE _ i ' : WORX FOR THE IMPROVE-
IMPROVEMENT OF TOTAL P , MEN{ OF THE TOTAL

COMMUNITY I 5. 6 COMMUNITY '

" 'HAS FEWER THINGS GOING | - " ~—w | .~HAS MORE-THINGS-GOING---
°  FOR IT THAN OTHER <L FOR IT THAN OTHER *
COMMUNITIES I KNOW OF -m 4.1 | COMMUNITIES- I KNOW OF

I

FORT MADISON
RESIDENTS . . .
'HAVE LITTLE PRIDE IN _ : HAVE MUCH PRIDE IN
THE COMMUNITY . . JEEE 5.1 | THE COMMUNITY

PORT TEE*EQMHUNITY 4.6 PORT THE COMMUNITY

%'

_SELDOM ACTIVELY SUP- ‘ ' : | OFTEN ACTIVELY SUP-

SEEM UNWILLING TO HELP | B SEEM WILLING TO HELP
OTHERS IN TIME OF NEED ‘MESEN 5.c |- OTHERS IN TIME OF NEED

HAVE A WEAK ATTACH- - S HAVE A STRONG ATTACH-
MENT TO THE COMMUNITY F 5.0 | MENT TO THE COMMUNETY -

SPEAK POORLY ABOUT : R SPEAK WELL ABOUT 'IHE o
THE COMMUNITY - * 5.1 | COMMUNITY R
HAVE FEW OPPORTUNITIES . HAVE MANY OPPORTUNITIES :
. FOR INVOLVEMENT IN ' _FOR INVOLVEMENT IN ‘
LOGAL AFFAIRS B F . 4.4 | LOCAL AFFAIRS
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A. FORT MADFISON . . .

IS GOING

17 to 34
35 to 50
51 to 64
65 years

DOWNHILL

years of age
vears of age
years of age

of age and over

y
.35 to 50 years
51 to 64 years of age

_AFFAIRS

51 to 64 years of age

35 to 50 years of age

65 vears of age and over

HAS WEAK COMMUNITY
LEADERSHIP

17 to 34 years of age
f age

u‘ o

64 years of age and .over

DISCOURAGES CITI '
INVOLVEMENT IN LOCAL

17 to 34 years of age
35 to 50 vears of age

SEEM UNWILLING. TO HELP

OTHERS IN TIME OF NEED
17 to 34 years of age

35 to 50 years of age’
51 to 64 years of age

65 vears of age and over

HAVE A WEAK ATT. HMENT
TO THE COMMUNITY

17 to 34 yéaréﬁaf age
51 to 64 years of age
SPEAK PDDELY ABDUT
THE COMMUNITY

17 to 34 vears of age

35 to 50 years of age
51 to G4 years of age

55 yeats of age and uvef

15 MOVING AHEAD

HAS STRONG COMMUNITY
LEADERSHIP

ENCOURAGES CITIZENS'
INVOLVEMENT IN LOCAL
AFFAIRS -

SEEM WILLING TO HELP

HAVE A STRONG ATTACH-

-| SPEAK WELL ABOUT THE
COMMUNITY

OTHERS IN TIME OF NﬁED

MENT TO THE COMMUNITY .

+
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CHAPTER III

ATTITUDES TOWARD SELECTED COMMUNITY
SERVICES AND FACILITIES IN FORT MADISON

One of the major functions of any community is to provide certain basic
services and facilities to local residents. These services and. facilities
may be provided through public or private sources. This section of the re-
pgrt inﬁludes a summary nf Fﬁ 't Hgﬂigan area resideats gttitudes 7
pragrama, library,:publig tfanspartatian, publi: aﬁd parczhisl s:haal systems,
and r2creatianal/entertainmgﬂt a§pﬁrtuﬂ1ties.

Communiity Services and Facilities

The questions related to égmﬁunity services focused on the respondent's
‘evaluation of the quality of each service. Evaluations of these community
services may be influenced by place of residence. Therefakg, Table 13 cem—
pares the responses of individuals residing within and outside the city

~ limits. Responses are divided into four major service groups: munigipal
services, publig utilities, hnu51ﬁg availability, and public programs.” —

The respondents residing withiﬂ the Eiky 1imits evaluated the quality .

of three out of eight selected municipal gervic s positively. Dver
‘two-thirds of the residents within the city limits rated fire pfoteetinﬁ

(92 percent), police protection (75 percent), and garbage.collection service
(66 percént) as very gaad or good. On the negative side, more Iegpﬂndéﬁts
evaluated the quality of Fort Madison's mgyaf—tauﬁ:il form of government, -
snow remnval, local government, and storm sewer system as falr or poor “than
very good Or good. The most negatively evaluated service, with three-fourths -
of all respondents reporting failr or poor, was the quality of street main-

tenance in Fort Madison.

The quality of Fort Madison's public utilities were all evaluated very
positively by the respondents. A majority of all respondents evaluated the
quality of water, water service, electric utilities, and gas utilities as
very good or good. The least positive, but still positive, evaluation was
given to the quality of water in Fort Madison, with 51 percent of all re-
spondents repartiﬁg very good or good.

The féspﬂﬂdeﬁts evaluated the availability of housing in Fort Madison
rather negatively. A majority of respondents reported that the availability
of housing to buy and housing for the elderly was fait or poor. And well °
over three-fourths of all respordents report the availability of housing ‘for-’
young families and for low: income famifies and theé availability of houses to
rent as fair or poor. It should be noted that the lower’ number of respondents
in each of the five housing questions wculd indicate that about one—third of
the responderits reported ''don’'t know.'" However, this negative evaluation of
housing availability is consistently reported by the respondents residing

both within and outside the city limits. o -,

L
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A majority of all respondents reported tha quality of programs for
elderly and the availability of employment opportunities were fair or poor.
And three-fourths of the respondents evaluated the quality of programs of
youth as fair or poor. On the positive side, a majority of the respondents
evaluated the quality of "day-care" services for children as very gnod or

_ good.

In summary, the respondents’ evaluations of the quality of Fort
Madison's community services and facilities were on the average more positive
than negative. However, it may be helpful to give special attention in the
future to-considering the quality of street maintenance, housing avaiTabllity,
and programs available to yauth. s

Public Library

Since the evalvation of the public library may be influenced .by place - .=
of residence, responres were analyzed by respondents residing within the
city limits and those residing outside the city limits (Table 14). OCverall,
the quality of 1ibrary servités Sﬁd faziliti&s were rsted véfy high. More

vefy gcgd or gagd, And, almgst seven out of ten resp »ondents evaluateé the

" quality, of Iibrary facilities as vety good of good.

w-At thestime this survey was conducted the Fort Madison library board
was considering four alternative future library facilities. There was no
clear preference by the respondents for any one of the four altermatives.
However, respondents residing within the city limits tended to favor two
locations——the present. library and a branch library. on the west end of
Fort Madison. These respgndents residing outside the city limits. Eendéd
to favor leaving the present library as is. : Therefore, taking intc account

ities, the library board may want_EQVSﬂélyse the situation further before
considering whether to leave the present library as is and/or add a branch
library on the west end of Fort Madison.

AT

Publi: Transpor igg

Respondents’ évaluatian of the quality of-public transpgrtatiﬂn and
their preferences regarding future public transPartatign systems are .re-—
ported in Table 15. Since ‘perceptions of public transpgrtahian is influenced
by age, responses were analyzed by four respondent age categories.:

" Tﬁ'éﬁgluating the quality of Fort Madison's public transportation,:
more than Bight of ten respondents said it was poor. This negative re—
sponse was reported consistently throughout the four adge groups of the -
respondents.

o 19



Iable 13, Evaluation éf cummgnlty services and fac;lltles by place of rasidenzp

R R - e —

o ; | Number of Very
Services and facilities k Respondents  .Good  Good

Fair

- Poor

-

MUNICIPAL SERVICES

Quality of 1atal:gﬁvefiment

Within city linits 5 194 ¥ ¥l
Outside city limits | , 43 B R Y/
Total | wmn m
_ Quality of mayor-council furm of governent
Within.city limits , 18 i
Outside city linits | L R
Total o om R SR
Quality of police protection f
Within city lnits - 20 wos
Qutside city limits . 43 Wi 562
Tntal T T gl s

T e s

Quallty gfﬂfigg prateéﬁiﬁn _
Wthin city Uadss m W
Outside city Lnits . I . 0o m s
Total . ‘%*‘“uqﬂhzh 243 _ i 50
Quallty of garbage gullnctinn service o |

Within ity lmits .7 o | 202 L) B

-, Dutside city Hajts — T o 23 S ) SRR
Total * WLMMWWZK;LMM_Mmlﬁmhhwﬂgwﬁh

.~ Quality of storn sever systen

Within city linits | IR o

-(utside city linits R 29 bV

il ol S om e om

4
3
k61

g

44
i

164

n
By

mo

5
Th

20

2

Lo

342&

W

14
14

204

154

1%

By
01
1

1
o
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Table 13 (cont.) | | B

Number of  Very
Respondents Good Good ~ Fair  Poor

: A'Qualitiy: of street maintenance | |
' Within city Linits o 200 s W 3
Outside city limits 5 woow A 3
Total | | W A VS VR
 Quality of sréw removal o )
Within city Linits - oW womou
Outside city limits - i 6 oo 4k 14
Total | * 244 e % B 28
PUBLIC UTILITIES | |
Quality of vater service o /
Within city limits C | 202 28 @ 3 &
Cutside city limits i 28 1y doi 5% 5
Total - - B X | v A 7/ A A T A 1/

Quality of water :
Within city linits | 200 6 W W6
Outside city limits - : LY I 33 23
Total ‘ 30 UV v/ R v A ¥
Quality of electrie utilities
Within city linits o 00 . %% S8
-~ Qutside city lndts ; __ 3 K] VAR S /S
Total . ‘ 2% o wt Sl o
 Quality of gag utilities N | | o
Vithin city linits - I S/ Y A
Outside city Linits , % B A U A
o Total” N | Wil 77 S SN S
SejsweAMEBEEY | . -
 vallability of houstag forelderly - - ,1 - S e
© Within clty Meits /'m LA S S+ S R

- Outside city limits , N wom s oW
C'fotal [ 4 | .. nooa / w2




Table 13 (cont;)

hu@ber of

Respondents

, Very-
* (ood

Good Poor |

Fair

AJallahlllty of housing far young ;amllles

Within city linits

Outside city limits
Total

Within city limits
Qutside Elgi limits
Total '

Availability of housing to buy

ﬁ:.
F

- Within city limits
Outside city limits
Total - -

Availability of housing to renmt
Within city limits
Outside city limits
Total S
PUBLIC PROGRAK®

Quality of prograns for elderly

Within city limits
. Qutside city limits
Total

Within city limits
Outside city limits
Total '

Within city lmits -
Uutside ity limits

Total -

Quality of ‘prograns for youth

Availability of housing for low income families

“Q’ality af "day-care sezvices fﬁf childrén

i

147
1
- 178

B8

Avaxlab;lity DE emplnyment appnrtunitieg |

i
189

184
34

218

13§
29
by

160

1

3
92

167
3

- 201

B
Y

164

m

§2%
2

46%
354

114
137

2

0%

TH

407

% 1

W
52%
8

37
362
I

13%
1%
13

3
02
2

407
38
392

382
bk
39%

1
1)
6% -

41
5
42

noo
VR 3
1w

MMM

k1S
it
kP4

Wy
41k
40%

9y
67
03

30y
507
3

192
6%
17

5
5

m\mrm:

~9T —

13
-
15

- 467

417

s

e
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Table 14. Library questions by place of tesidé,ncfa,

/ : . : ' L

- 7% Reporting  °

- ) WITHIN CITY OUTSIDE
Icem o LIMITS _ CITY LIMITS __ TOTAL.

Quality of Library Services ) (n=177)  (n=39) (n=216)
Very Good , ' ~ 327 26% 31%
Good B 3% 62% 54%
Fair N 11% o o10% 1
Poor | o oo 5% * 3% 4

- Quality of Library Faeili;:iés ) _ ’ EnEiES} ! %nsSQ) (ﬁé.‘ZD?)
~ Very Good 20% 18z - 20%
Good | - | 47% . 49% Chx
Fair . e 25% 28% . . 26%
Poor - o ] . 8% 5% %

™

Alternative for Facilities - ' S 1a=195) (n=43) - (n=238) :
* Two locations - present library ‘ e A T
with bravch:on West end

New centrally located library
3Emgdél exiéting' library
Leavémpregeéit library as ié

n=number of respondents : . S,




' Table 15.  Public transportation questions by age.

— — e — — — e

Ttem . I ; 17-34  35-50 51-64  OVER __ Totall

« Quality of }!;ui;lic: transporta— o
tion | . o -

Very good 2 0% oz 0% oz

" Good
Fair | 0. L 12% 11% 7

: P , 7 o , - 77
Pdor.| > - 85% 87% g3%z ~  89% " 89%

{

‘Number of |Respondents T 60, 63 57 46 - 226

K‘?’“"'E{efé;re es :egarding ?ublic:
T:fanspagatiaﬂ ' : _ )
o City-run Bug System. ;‘=; . .25% 45% 237 . 26%  30%
‘-City shoulc su’bsiﬂize ' - 7 - S .
-Bus Systum . —e s LT J27% 29% 27% S 4l% . 30%
-Ga,plétely Priva;é L ! : _ Lo
_ us. Companys. .-« « s . N 29% 16%Z 45% .- 26% . 29% -
N additiaﬂél pubiiﬁ i . 1 T A T -
e - [Transp ation néeded 13% - 10% 3z - 67z . . BZ

D’ther pfeferem:e . = ca ' i_—E%’é 07 ' 2% . 27 3%

63 .62 .64 - 51 240

= = =3
. E oL - a
— e, : -
Bt ®




Q

ERIC

Aruitoxt provided by Eic:

~19-

The respondents' preferences regarding future public transportation are
evenly distributed betwéen a city-run bus system, cify-subsidized bus system,
and a completely private bus company. However, the analysis of the responses
by age groups of the respondents indicates wore support, although not a
majority, for each of the three alternatives. Those respondents in the 35 to _
50 age category were more supportive of a city-run bus system, those in theg
55 and over age category were more suppgrtive af a city subsiﬂised bus ~system,

pzivate bus systemi Thus, thlstanalysis still does nat prov;de a c;ear
majority for any one of the three altermatives offered. e

The fespéngenfs' negative evaluations of the quality of public trans-
portation indicates 'a need for an improved transportation system in Fort
Madison. However, these transportation alternatives need to be analyzed
further before determining which alternative would be.most acceptable and
feasible with the present situation. : -

e Aﬁpearaﬁce of Fgrt Madison

- The averall appearance of Fort Madisor may be influenced by a respondent's
length of residence. Therefore, these responses were analyzed separately
for those respondents residing in_the community for 1 to 10 years, 11 Eqigﬂ
years, 31 to 50 years, and 51 yéZ§§x§29 over. (Table 16).

. The resPQndenti% image of the overall appearance of Fort Madison was
extremely high throughout all of the length—-of-residence categories. Over

- nine out of ten respondents who have resided in the community over 11 years
reported Fort Madison as extremely or fairly clean and well-kept community.
And eight out of ten rgspondentSrwhg have resided less than ten years report-
ed Fort Madison as extremely or fairly clean and wa*l—kept eammunlty.

L |
espondents wete asked if the Artestan well water fountain at Avenue

: 2 o
G and Eighth Street shauld be made operable. A majority of all respondents
. supported makiﬁg the Artesian well operable. The analysis by length of
‘residence indicated this majority support was consistent throughout each
" categery, with somewhat stronger support by the responden.s who have resided
in Fort\Madison one-to ten years. Thus, the community leaders may want to
gonsidér the fessibility of making the Aftesian well operable in-the future.

¥ a1

| ) - =
! : X o

‘\

/ - Public and Parochi ,l,Schopl Systems

\ Iables 17 and 18 pravide the. summary of the respaﬁdaﬁts ratings of

the publle and parochial systems on 11 items. Table 17 provides a break-

down of lall houséhalds,rEPOfting very good, good, falr, or poor. Well over

half of all households 'evaluated the public school system as very good or

good on|9 of the 11 i:éms measured. The highest ratings were reported on

the publiﬁ school system’ s trades and athletic. programs. On the negative

side, Wéil .over half of all households répartéd the administfatign and

discipliﬁe as fair or poor. - -
!

28
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Table 16. Beautification and appearance of Fort Madison by length of residence.

o ) N &

% Reporting by Years in Community

1-10 11-30 31-50 51 years
Item _ : . ___years years  years and over __Total

Shauld AfEEElSﬁ well fauﬁtain
" "be made aperabl&” ., v

47% 50% 547% 51%
16% 19% 16% 14%
37% 32% ’ 2

Ln
i

Yes ) - \
N :‘—— . \

! Ne s
i - 3

/ ) Undecided 7 \ 387
( . 3

o S |
R el

(]

o]

e

Ly

wan

g

. Number of Respondents \§Q 68 54 56 238

Your image of the overall \

appearance of Fort Madison. . .

16% 15%
77% 76%

Lot
Kok
N
[Te]
2

. . Extremely clean, .
well=kept 21%

oo
~J
o

.Fairly clean, well-kept -61%Z \ 80%

. . .Not especially clean or \ .
well=kept ' 18% \?i 4% 7% 9%

Number of Respondents 61 71 54 56




£ of public and parochial school systems.

Table 17. Evaluatio
Y | —
{.

Item

Nufiber of — VEEy
__Respondents

1 Hous

Public School System

:Qvera;lrguglity:9§ gduc§tign
Building faecilities
Teachers

- Administration
Discipline
Extrg?gutficulat activities
Athletie program
Overall curriculum

Music program
Trades program
College prep prggfaﬁ

'
1

. ) Lo
Parochlial School System

Overall quaiity'cf'edugatian
Building facilities

- Teachers ﬁ |
Administration
Discipline | |
Extra—zﬁrrigu,ar activities
Athletic program . 7 ,

Overall curri ulpm%
"Réligiﬁuggﬁrg ram
Music program

College prep g;ograﬁ

205

215

-197

192

188 -

188
195
177
162
167
134

537
51%
42%
35%
19%
51%
50%
41%

427
50%
43%
41%
34%
45%
46%
45%

“ggy U iEE

44%
40%

eholds Reporting .
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Over half of all respondents rated the parochial school system as very
good or good on all 11 items measured. On the positive side, more than 7 of
10 respondents evaluated the parochial school system's religious program, over-
all quality of education, and musiec program as very good or good. The respondents
reported the lowest ratings, but still over a majority responding very good or
good, for the parochial system’s college prep program and discipline.

““The respondents' evaluations are influenced by whether they have children
attending the school system. Therefore, Table 18 provides an apalysis of the
responses by those respondents who have children attending the public school
system only or the parochial school system only. Also, Table 18 rank oxders
the 11 programs within each school system by the total group mean (or average

. rating). The program receiving the highest evaluation is listed first and
the program receiving the lowest evaluation is listed last. With the public
school system, the parents with children attending the school evaluated the
11 items very similar to all the respondents. With the parochial school
system, the parents with children attending the school evaluated the 11 items
somewhat higher than all of the respondents. Therefore, the parents of

parochial school children are more. positive about the school system than the
general public. .

*
5
' =
=
¥
'
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. Table 18. Evaluation of each school system

_ . % Very Good or Good .

Adults with children - g,
) Number of attending publie All
Item Respondents _ ~___school only - - Respondents —

Public School System

o

Trades program 8 - . 82 75%
Athletic program 102 69% © 70%
Music program 87 69% 63%
Overall curriculum 96 ’ 65% 597
Extra-curricular activities 98 64% 64%
Dverallﬁﬁuslity of education - 111 60% ; 62%
Building facilities ‘ 113 - 55% 58%
Teachers : 107 487 522
College prep program : 67 | 49% 51%
Administration - 101 397 41%
Discipline S 96 25% 22%

e

Adults with children
Number of attending parochial All
Respondents " school only Respondents

Item

ggfachiéi School System

C erall quality of education 30 87 . Y- T4%
{ Religious grogram 29 . %0% 79%

81z - . B - 71% y

B

Music progfan
Administration
. Building facilities

b
oo~
~
)
e
Lo
=y
b

“Athletic program °

Teachers
Extra-curricular activities.
Discipline :

Overall curriculum

BN WL W o
OB 8'8 88
o
~
e
o
W
e

'Cailege prep program

[ R o
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Recreational/Entertainment Analysis

Respondents indicated their satisfaction or dissatisfaction with 18 recrea-
tional or entertainment opportunities (Table 19). Generally, evaluations were

favorable for such items as eity. g, golf, baseball fields,-aecess—te-Tivers— -

bowling, swimming, and temnis in Fort Madison. For some recreation items, such
as golf and tenhis, many respondents reported "don't know" in their evaluations.
This may reflect the number of respondents who do not use any of these facilities.
However, of those who had an opinion of the overall quality of recreational
facilities, more respondents were satisfied than dissatisfied. ' '

The respondent's evaluati-n of recreation programs for senior citizens
and youth were somewhat low, with a large percentage reporting "don't khow."
The respondents were more satisfied than dissatisfied with the recreation pro-
grams for senior citizens, while they reported more dissatisfaction than
satisfaction with the programs-for youth. Similarly, the facilities for youth
activities and interaction were evaluated somewhat low, with over two out of
every five respondents reporting dissatisfaction.

Evaluation of entertainment opportunities in Fort Madison was far less. ~
positive than the recreational items. For example, of those who had an _
opinion of dancing facilities, respondents were more dissatisfied than satis—
fied. Again, this may indicate a large number of non-users of this form of
entertainment. In terms of the quality of facilities for musical programs,
quality of movie theater, and variety of movies, the satisfaction level of
all respondents was very low. .These factors influenced the overall evalua-
tion of entertainment in Fort Madison which was also relatively low. ‘

The recreational/entertainment item receiving the respondents’ lowest

" evaluation was the number of bicycle paths in Fort Madison. A -large per-

centage (43 percent) reported "don't know" on this item and only one out of
eleven respondents evaluated the bicycle paths as gatisfaegoryg

Table 20" includes an analysis of the recreational/entertainment responses
by age of the respondents. The general trend, with a few exceptions, is that
as the age of the respondents increases, the evaluationsTof the recreation
and entertainment opportunities are more positive. This trend is most apparent .
on such items as golf courses, recreation programs for senior citizens, and -
overall quality of entertainment facilities. - .

Three out of five respondents believe that more bicycle rﬂutésléhnul&_bé
developed if local taxes would not bée increased (Table '21). An additional

one out of five prefer that more bicycle routes be ‘developed even if local——

taxes would be increased. The analysis of these responses by age of the re-
spondents indicates that the younger residents are more supportive of bicycle

- routes without increased taxes. Overall, a majority of respondents in each

age category support the development of more bicycle routes without inereased
loéal taxes. ’ ) A ~




Table 19, Satisfaction with IEEIEatiDH and entertainment in Fert Madison,

A Reportlng
: Number of  Very Somewhat Don't  Somewhat Very
Facilities and Services E?ﬁﬁfﬁﬁfﬂtﬁAf.SEEiEfiéd—~j5§§§§§iﬁd' -Koov—Dissarisfied Dissafisfied
Quality of city parks U7 h1% 502 2% 6% 17
Number of neighborhood parks Ay 293 46% 107 10% -5
Quality of golf course(s) 246 267 207 59 2 17
Number ‘of softball and base-
ball fields o282 - 19% 42% 247 117 B
Anovat of public access to ; ,
the river ’ [t B | 387 261 114 jiA |
Namber of bouling allys 49 a0 A% 0% 168 8.,
Qualdty of svlming pool = 248 B o 184 TR
Number of temnis courts . 248 A/ S S A
Overall quality of recrea- : | B , '
tiunal facflities 245 8% L 45% ur .- 25 9%
Recreation prograns: for ) - o |
senfor citizens | | 249 w2, i 13% 102
Recreation programs fgr ' - : o |
youth - %1 1 - 227 30% - 13 | 147
Overall quality of enter- ' . ; | ' '
tainment facilities Wh 6% 3 12% 3% ' 17%
Quality.af facilities for - . )
stage or musical programs 249 i 207 39% 21 17%
Variety of dancing facilities . 248 w1 e 21 ! 157
Facilities for ynuth EEEiVi- : _ ) ; , ,
- ties and interaction a8l i m W wm 17
© Varlety of movies o oowmoom W om s
" Quality of novle theater(s) . 045 ! . sy 161 25% LIt

s Nuber of Obigeleuths B B TR Y N S i
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153 af satisfaction with reereatign and enterﬁainment by age of
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R 4 Satisfied by Age

) . : : 65 AND
Facilities and Services* 17-34 . 35-50 = 51-64 OVER __ Total
Quality of city parks - 91z 91 ¢ 91% 92% 91%
Number of neighborhood parks . 66% 83% 76% 78% - 75%

Quality of golf course(s) 33% 43% 52% - 58z 46%

Number of softball and base- ¢ "
ball fields B o i 58% 69% 61% 55% . 61%

Ehe river’ . 522 | 46 60% 66%  55%
Number of bowling alleys 52% 52% 647 57% 56%
Quality of swimming pool 49% . 46% 42% 59% 48%
Number of tennis courts 34% 43% - 43% 42% 40%

Overall quality of recrea-
tional facilities 392 54% 60% 55% 52%

Recreation programs for o :
senior citizens ' 16% 23% - 27% 53% 28%
Recreation programs for : : . ) .
youth _ .. 23% 33% 37~ 352 . 32% .

Overall quality af{eﬁéer—:
tainment facilities : 23% 37% 487 48% - 38%

Quality of . facilities for Lo :
stage or musical programs : 17% "17% 22% ‘397 23%
facilities - 18z 25% 172+ 227 . 20%

Facilities .for youth ac- 'ﬁ\ : ~ S
tivities and interaction TN 267 14% - 26% 37% - 25%

Variety of movies = DR CT SR 1 42% 35% 37%
Quality of wovie theater(s) ~  29% & 14% 4% 43% 29%
Number of bicyclejpachs S/ . s5% .. 11z 5% 15% 9%

Total number’ af respandEﬁts 64

*Rank atdéred by mean scores \3
- ) AN
= = .
\\
- "‘\\
) 3 476 N o
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Table ;;,ﬁ Need fcf more. b;ké pazhs in Egrt Hadisan by age of raspanden_g
Percent of households reporting by Age Group

Question ] ___ years years years and over Total _
o

you believe that more bicycle
routes should be dgvelaped in -
Fort Hadigan?

YES, EVEN IF THEY WOULD IN- ,
CREASE LOCAL TAXES. . . . . . 372 . 27% 12% 6% 21%
YES, BUT ONLY IF THEY WOULD

NOT INCREASE LOCAL TAXES. . . 522 59% 64% 722 61%
NO NEED FOR ADDITIONAL Bi-

CYCLE ROUTES. . . + » . + . . 11% 14% - 25% 222 18%

b

Number of Eéspandents ﬁ 62 64 61 50 237

¥

- 37




| ’ RETAIL TRADE IN FORT MADISON

! The retail trade sector of Fort Madison received more attention than any
other in the Fort Madison survey. In fact, concern by retailers with estimates
of losses in potential sales in excess of $20 million annually prompted the

. survey. The retail trade questions included in the survey focus’'on (1) where
fé?paﬁdentsrpuf;hgse major goods and services, und their reasons for shopping
where they do, (2) satisfaction with and opinions toward shopping in Fort
Madison, and (3) the need for additional business and services in Fort Madison.

-

.:+ VWhere.Respondents Make Major Purchases and Wh

-~ - The respondents were asked to inﬂicété the. communities in which they pur-
chase 20 retail goods or services.  For each item they could also indicate that _
they "do not buy". Table 22 indicates where respondents most frequently pur-
chase each of the 20 items. ‘ Numbers listed in the first column represent the

" number of respondents who actually purchase each item. Respondents who checked
"do not buy" or did not answer the question are excluded. Percentages under
each community are based on the number of respondents indicating that they pur-
chase each item. P -

) Percentages listed under Fort Madison indicate the proportion. of potential
“buyers who most frequently purchase items™in Fort Madison. They are listed,
in arder, from those most frequently purchased in Fort Madison, to those pur-
chased least frequently in Fort Madison. Fort Madison trade is quite strong
for the first nine goods and services listed. Many of the services on this
list benefit from proximity to thelr customers. The next six goods and
services—--crafts, veterinary services, #ajarﬁap§liances, dining and’ farm
supplies--receive a lower proportion of the potential trade but. over two-thirds
- of tife respondents purchase these goods ‘and ‘sérvices most frequently in Fort
Madison. The remaining percentages indicate to what commupity trade is lost.
Burlington receives most of the trade ldst from Fort Hadi%'n_ ' :

!

/" Only 58 percent of the respondents purchase furniture in Fort Madison;-
the remainder travel to Burlingtom or “ggpe’@thgf community" to purchase
furniture. Fifty-eight percent of respondents-who purchase men's clothing do
 so in Fort Madison. The other respondents typically purchase men's clothing

. in Burlington or West Burlington. Slightly over half of the respondents
‘(52 percent) purchase shoes in Fort Madison. Again, most others go to-

Burlington or West Burlington. Trade losses are even greater for women's

and children's clothing with over half of .the respondents making ‘such

purchases in Burlington or West Burlington. This analysis clearly iden-

tifies apparel as the merchandising category in need of the greatest
. strengthening and promotion in Fort Madison. ’

. The major reasons given by respondents for purchasing retail items in
other communities are provided in Table 23. The first cblumn indicates the
actual numbers of respondents making purchases elsewhere. The second column
‘indicates what percentage that is of the respondents actually purchasing the
item. The remainder of the table indicates the actual number of respondents

= I




Table 22, Communities in which respondents make retail purchases.

g - e — - J— R

=

Percentage Purchasing Iten in fach Commundry f
‘ " Mumber Pur-. ' Other
Retail Item chasing Item  Fort Madison Burlington West Burlington Keokuk  Community

Dry Cleaning 208 97,14 19 —- L
Flovers 203 97,01 2.0 0 e 0
legal Serviee M8 661 MW .0 L
Banking 249 © 96,44 .24 R - L4
. Grocerles 7 I T R 041 - e
Bilding Srpplies 191 - - - 8 0.5% 0.5t 2l
Macdware - 29 B W8 04 e B
Tnsurance kB _88_;3% Y — R W R R !
Mo Service 21 - 8.8 LTI -0
Crafs W B K B T3 481 0% 0
Vterinaty Service 125 W% 9,61 N YAy
Major Appliances 214 B W 0% 0% A
Newor Used Autos 216 . 1.5 1L.6% 058 Ll B
Diniag AT 25,08 09 am A
Farm Supplies 31'\" - 67,82 B \ mss 19,32
Pumitwre 0 197 S8 1 A B N BT
No's Clocidng 205 SME B WS 3 sa
CShoes o B X % A ¥ SN X R
il Clotdiog 120 @8 T vty ommo aw 0w
Vomen's Clothing 26 o W72 2048 o0 LI AT




Table 2, Respondents' reasons for leaving Fort Madison to purchase retail itens. ' .

.o [

40 Numher of Respondents Indicating Each Reason

Number 4 of Theee ¢ Nt

| | leaving Purchasing Lower  Wider  Better Better "More = Available Other

 Retail [ten P Madison  Item  Cost- Selection Quality Service Convenient Parking Elsewhere Reason
. , | |

| Drylﬁleaning f § 29 ) eees R B
Fovers 6 W2 2
Legal Service ] LAh e e

 Banking 9 36

Groceries I b4k

. 2 ' m== pr— N : l

| e BN W | [ LS. ]
-
]
[}
I
1

1
9
Building Supﬁliés Y Y
Hardvare ST
Ingurance I
Mo Seviee . 0 A% 9
s N W
| Ve;érina:y Serviee 26 < zqgsz' ] -
\!EQE: Appliances ¢ 5l : ZB;QZ U 2% . 3

Veworleed s 5 wG_® B 2 W1 - R
g L " A A A
Taro Supplies 10 % A T T T T R

Rurniture R, o oae 31 % n. W -]
W' Coting ¥ @M L om 8 9§ 1
S A N A
{hildren's Clothing ™ 73 - 562 A 5 [ 10
Sow's Clothing 18 B3 %W 7T 161

L [ [ [ A o s
[~
=1

R dF T
[ —
B




selecting each reason for purchasing items where they do.  The sum of these
reasons may exceed the number given in the first column because respondents
were allowed to select more than one reason.

Most attention should be focused on the last half of the table--those
items for which Fort Madison is losing over 20 percent of its_potential
business. The major reasons respondents purchase items elsewhere are wider
selection, lower cost, better service and better quality. Of course, the
reason ‘varies according to tkhe Jitem. For the four apparel categories, wider
selection is by far the most ED?ﬂQD reason, followed by lower cost.

e

Satisfaction with and Opinions

tdwsfﬂ Shopping in Fort Madison

The respondents were asked their preference for a night the stores might
stay open: The most common answer, provided by 44 percent of the respondents,
is "no preference.! Friday night is the preference of 38 percent of the re-
spondents. Ten percent prefer Saturday night and five percent prefer Monday.
The rgmaining nights are favored by very few respaﬁdents.

\3 , Thirty—-one perceant of the respaﬁdEﬁts would shop in dgwntaggﬂfart Madison
if stores were open until 6 p.m. % 36 percent if Highway 61 were improved; and_

— 42 percent if more free two-houy parking spaces were available. In each case,
more respondents report that they would not shop in Fort Madison more often °

if these improvements were made. Nearly two-thirds of the respondents believe

that Fort Madison needs a shopping mall. More than eight of ten respondents
‘favor public restrooms for downtown. .

These questions were also analyzed according to respondent age categories.
Respondents under age 50 are more in favor of stores staying open until 6 p.m
Those age 50 and over are more supportive of additional free two-hour psrking.
A shopping mall is favored by 80 percent of the respondents under SA\QQE by
only 39 percent of those Vags over. Age differencés dre not so apparent on
the other two questions. : .

The respondents were next asked tﬁ'indiggte their level of satisfaction -
with nine aspects of retail services in Fort Madison. Most IEEPQﬂdEntE (83
percent) are satisfied or very satisfied with the courtesy of sal clerks
(Table 25). . Over three-quarters are satisfied with stores hnggsggid ovey
two-thirds are satisfied with the quality of merchandise. Fewer xégpandrntg
(56 percent) are satisfied with the amount of parking spage and even o
fewer~-somewhat less than half--are satisfied with the price of merchindise, -
the quality of dining facilities and the quality of shopping facilities. )
Satisfaction is lowest in the cases of variety of restaurants and variety of

. merchandise. ‘Im both instanges, -over half of the respondents report that

Ehéy are somewhat or very dissatisfied. . -

ction with the same nine aspects is EW oken down according to
th res pgﬁdent (Table 26). Several general trends are apparent-

Dissatisfa
age category of

7 . Sy
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Table 24, Questions on shopping in Fort Madison.,

% Reporting

Would you shop downtown more often if, . ,
« v if stores were open till 6 p,m,?’ 1 56%
. . . if Highvay 61 were improved? | 362
. + . more free 2-hour parking spaces? C 527 1 147
Does Fort Madison need. . . ' |
. + + a shopping mall? | 65% 21% 141

. » » public restrooms deyntown?

e - i ——— 1 e ———— ' - em—

,Igblé 25, Sétisfac;ian_gi;h_:gggii services.

e 2 Reporting———

* | m%omm | SOMEVHAT ~ VERY
. _ SATISpIED  SATISFIED  UNDECIDED _DISSATISFIED _ DISSATISFIED

Courtesy of sales clerks ) /Zb - 5% % 3
Store hours 38% L b 1
Quality of merchandise 212 0%

43%
0

e

L~
]
)
]
I,
]

10%
6 200 185
100 vy 07
117 251 .
92

|
R
[ 3
[
[

[
o
-]

Amount of parking space | 18%

o
o]
-]

Price of merchandise 8%
Quality of dining facilities 127
;Qualiﬁy of shopping’ facilities 13k

T

iVériety,aflregtaurants | 1% 264

l\_arigﬁyf of merchandise ’ 8 057 S/ S )
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ble 26, Di;s'tigfgggiq37withire;ail services by age. = -

% Reporting

ST T T e e 17-34 35-50 51-64 65-88 TOTAL

Courtesy of sales clerks - 9% 17% 14% 7% 12%
Store hours 19z 22% 15% 9% 16%
Quality of merchandise 21% 31% 26% 8z - 227
Amount of parking space o 41%  49% 352 302 39%
Price of merchandise 50% 50% 422 25%Z 43%
Quality of dining facilities 39% 59% - 36% 337 . 42%
Quality of shopping facilities 52% 58% 50% 17% 46%
Variety of restaurants 67% 66% 46% 302 53%
Variety of merchandise - 70% 702 © 70%  28% 61%
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Overall, dissatisfaction is much greater among the younger respondents than among

. -the .older respondents. The greatest overall dissatisfaction is among respondents

ages 35-50. _Respondents "65 and over express, by far, the least dissatisfaction.
Th%s distinction holds even in the case of price of werchandise which we might

awsume would be more troublesome for older citizens.

Age related differences are most- extreme in the cases of variety of mer-
chandise sad quality of shopping facilities. Only 28 percent of the respondents
65 and over are dissatisfied with the variety of merchandise as opposed to 70
percent of all the other respondents. In the case of quality of shopping facil-
ities, only 17 percent of the respondents 65 and over are dissatisfied as
opposed to approximately 50 percent of all the others. These findings are con-
sistent with the high evaluation of the image of Fort Madison provided by older
citizens. .

Add

tional Businesses and Services Needed

The respondents were asked to assess the need for 17 additional businesses
and services in Fort Madison. They are arranged in Table 27 from most needed *
(department store) to least needed (bank). Five businesse€ and services are
evaluated®as "needed" by over half of the respondents. A department store is
by far the most needed business, followed less closely by a clothing store, an
additional physician, a restaurant and a variety store. Over a third of the

e f S

7 ts perceive a need cspeciarty ';Sﬁ,ha'pfg:}E' y L8unary CLEAgT SN —S——
furniture store. The remaining nine retail businesses and serviceS are "not

. needed" according to 50 percent or more of the respondents.

Analyzed by age of the respondent, support for a department store is wide~
spread across all age categories. Persons 65 and over saw less need for a cloth-
ing store, a restaurant and specialty shops. There is no clear age trend

in the case of a variety store. . . .
Summary

1 - ‘

Fort Madison is suffering the greatest loss of retail trade in the
furniture and apparel merchandising categories. Most of this potential
trade is lost to Burlington -and Wesé Burlington. The' most common reasons
given for shopping outside of Fort Madison are, in order, wider gelection,

‘lower cost, better quality and better service. ,

About two-thirds of the respondents favor a shopping mall and 83 per-
cent favor public restrooms downtown. Fewer -than half’of the respondents
would shop downtown more often if stores were open later, if Highway 61
were improved or if more free two—hour parking spaces were available.

Friday night is the most préferred evening for stores to stay open later.
Whereas a mall might be more difficult to acquire, these other improvements
are more readily attainable and should be considered. In some combination,
they might contribute to a reduction in the out-migration of retail customers
from Fort Madison. S : ’



% Reporting e

Not
_ o _ __HNeeded - . Needed Undecided

887% 0% 4%
712 17% 117
71% 20% - 10%
68% 21% 12%
58% 31% 12%
37% 34z 29%

Department Store

']

othing

1
Additional physician

-

estaurant
Variety store
Specialty shops
Laundry/dry cleaners : . 40% 45%
Furniture store : . 35%
Auto service/parts : ‘ , 202 50% '29%
Appliance store ) 227 . V; 53%2 25%
Veterinarian — - 15% T54% Y
Hardware store . , ' 202 - 63% ) 17%
Dentist - - . 18% 62% - 20%

Supermarket : , ) : 15%
Beautician/barber shop ; 9z 74% 18Z
Law firm . . ; _ : 47 76% - 20%
Bank : - 4% 89% . T%.

Table 28. Selected businesses needed by age.

-
E]

— _ % Reporting
P 17-34 35550 51-64 65-88 Ideii

Department store U "88% 8627 927 - 82% ' 88%

Clothing store , i S 79%  72% 4% 56% - 71%
Restaurant ; I 77%° 77%  66%  48%  68%
Variety .store i 63%  51%  64%  51%  58%

Specialty shops - 587  35%7  36%  14% 37%




Slightly over half of the respondents are satisfied with the amount of
parking and fewer than half are satisfied with the price of merchandise, '~
quality of dining and shopping facilities, and variety of restaurants and
merchandise.  The older respondents tend to be much more satisfied than the
younger respondents, especially those in the 35-50 age category. Thus dis- .~
satisfaction is greatest among respondents in the peak income and spending
yedrs.

P
£

Finally, strongest support is seen for a new department store. Suech a
store would undoubtedly remedy some of .the loss of business in the categories
of furniture and apparel. Strong need is felt for a clothing store as well.
The need for a restaurant supports an carlier finding of moderate dissatis-
faction with quality of dining facilitdies and considerable dissatisfaction
with the variety of restaurants. The older respondents tend to be more con-
servative in their assessment of the need for additional businesses.

! =,
48 .
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HEALTH. CARE FACILITIES AND SERVICES
e ._1n _the previous. chapter, we saw that 71 pércent of the fESpQﬁdEﬂtS believe
that an additional physician is needed in Fort Madison. Additional questians
related to the health services sector will be discussed in this chapter.

Where Respondents Go for Health Care and Why

Respnndents were asked to indicate wvhere Ehéy most ifgquently go to receive .
11 health care services (Table 29). Numbers listed in the first column represent
the number of respondents who a:tuallg use each health care service. Respon-
dents who checked "do not use'" or who did not answer the question are excluded-
from the analysis. Percentages listed under each community are based on the
. number of respondents indieating that they use the service.

®

Percenrages listed under Fort Madison indicate the proportion of potential
users who most frequently receive that health care service in Fort Madison. *
The remaining percentages indicate .the cﬁmmunities to which patients are lost.

Over three-quarters of the re paﬁdEﬁts E“E?h%?e prescription drugs and

feceive dental, family physician, emergency hospital and internal medicine

care in Fort Madison. "Approximately two-thirds of the respondents receive

inpatient and outpatient hospital: care in Fort Madison._ The remainder tend to

go mostly in Burlington and to a lesser extent to Iowa City. Approximately half}
- leave Fort Madison for abstetrigian/gynégalagist and pediatrician services. /

Nearly all of the remainder go to Burlimgton. Approximately one-third receive

orthodontic care in Fort Madison. Almost half-gé to Burlington and 13 percent I .

to Iowa Gity. Finally, about a quarter of the respondents receive other /

specialists'.care in Fort Hadisnn. Most of the others travel to Burlington

or Icwa City.

{

- The major reasons given by- respcﬁdents for going elsewhere to receive
-health care services are provided in Table 306. The first column indicates i
the actual number of respondents leaving Fort Madison for each health care
servigé. The second column lists the perceatage of respondents leaving of
those actually using the health care service. The remainder of the table / .
contains the actual number of respondents seleacting each reason for going '
elsewhere to receive the health care se:vice;; The sum of these reasons may |
exceed the number given the first galumn begause respnndeutg were allowed tgr
make multiple selections. . .
] Better quality is by far the most common reason given for, saeking health
care elsewhere. However, referral and "not available elsewhere" are impgftant
reasans in some of the specialty areas. The reader should remember ~that the

ﬁumber of respondents giving each reason should be interprated in the context . .
of the total number of respondents. . £ o
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Table 29. Compunities in which respondents receive health care service.

_ _ Percentage Going to Eé‘f:h Communi ty —

Number .
: - lsing | \
Health ‘are Service -Service  Ft. Madison  Burlington  Iowa City FKeokuk  Other Commumity

Prescription Drugs 23 I S R X S X
btal e IR Y S ¥ ANV S
Family Physician Gre. 2 ®¥ 8,04 L3 - \\ 4.{&2
Evergency Hospital Care , 11 82,3 L5k (% S \QQZ
Internal Hedicine 6 XA XS S
Inpatient Hospital Care 103 .00 0% 6B e LD
Outpatient Hospital Care 130 63.1% 23,17 11.5 0.8% 1.5;\
botericimfomecologist 10 L SLOL B A6 0B 09
Redlatricin 6 B WA A e 3
otodontles 5 RN S . SE 3
L 1 S T

{

. Othet Medical Specialists- - -




| .
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Table 30, Respondents' reasons for leaving Ft. Madison for health ééﬁi&es.

F'?
__Nusber of Egspb_ndents Indieating Fach Reason
Nuber - : | Not
leaving  Zof Those  Better  Lower \ More  Available Other
Health Service Ft. Madison Using Service Quality Cost Referral Convenient Elsewhere Reason

— 1. ——

Prescription Drugs - 6 L% 2
Dental Care Ty - 8.2 b

.~ Fanily Physician Care ) KN S
Fmergency Hospital Care 20 :17i72 15
Internal Hed_iciné 2 L4 18 2
Ipatlent Bospital Care % . B0 BN e | |
Outpatient Hospital Care . 48 o 9% 2 e 1S 2 N 6
| Ohstetrician/Cynecologist 54 CX A S R ! 5
Pediatrican 3 RS VS S |
Orthodontics i o SR ST W T N S SR
Gther Medical Specialists 85 S T B R— g 2

| - [t
[t

| e |l P
| ]
L]

.~ ST~ AU R SN
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Satisfacti

with and gvaluat;gn of Leeds

on
in Health Care Sector

The respondents were asked to inﬂicate thelr lewv el of satisfaccian with
seven aspects af health care in Fort Madison (Table 31). Thégé\are arrangéd -

avefage level af satisiagtien._ Satisfaction is also high for ﬂéntal tare.
About two—thirds of the respondents.(65 percent) are somewhat or very satis-
fied with family physician care and somewhat fewer (61 Péfcént) are satisfied
with overall health care faailities._ Slightly less than half are satisfied -
or very satisfied with nursing care facilities (46 percent) and quality of
hospital care (48 percent). Respand nte are least satisfied with the cost
of health care——the only health Qagé ‘category for which more IESpﬁndents are
dissatisfied than satlsfied. - ; e

In the area af other health care faailities (Table 32), 72 percent of

the respondents indicate that they are aware of the dvailahility of the
King's Daugzhters and Sons.Homes. Fewer than half (44 percent) are aware of

' the Lee County Mental Health Center and the services it provides to Lee
County residents.. One third agree that the Fort Madison Nursing Care Facil-
ity adequately cares for the needs of the elderly. who are unable to care for
themselves. Over half’(SB percent) indicate that they "don't kﬂaw.

In the last set of health rélatéd quéstiansg the respondents were asked
to what extent eight health care facilities and segxvices and ten medical -
specialties are needed (Tables 33 and 34). 1In eiich table the items are ~ ;
arranged in order from greatest average need to lowest average need. Care’
for the elderly ‘in their homes and apartments or retirement homes near a .
nursing care facility appear to be needed’in Fort Madison (Table 33). There
is also strong support for more specialized equipment and more qualified -
personnel at the hospital. 'Over half of the respondents indicate that a
more modern hospital is soméwhat or greatly needed. The‘res?andents per-
ceive less ‘need for additional mental health facilities, more nursing homes,
or a home for the care of the mentally retarded. However; a third of the.
réspgndents indicate that thEy 'don't kﬂgw o
The respandenzs indicate that several meﬂical spaciaities are greatly
needed (Table 34). ZThe most needed are a eyes, ears, nose and throat
. specialist, a pediatrician and a geperal practitioner. Surgery, arthgpedi S
—Obstetrics/gynecology, and orthodontist arg also perceived as- ‘somewhat or
\g;egti& needed by over half of the respondents. The need perceived for ad-
ditional specialists in optometry, dentistry and chiropractics ig much less.

. : . Summary’ .
. ) ’ o P . * . : :
A third or more of the respondents leave For& Madison for hospital care
and for abs;Ecrigiaﬂ/gynacalagist, pﬁd;at:xcian, orthodontist, and other med=-
ical specialists’' services. Burlington and, to a lesser degree, Iowa City
are the alternatives chosen by most of the respgndeﬂts gegking care Elsewhere.‘
The predominant reasons given bY these people are better quality, refergal, )

y
T
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Table 3. Level of satisfaction with health care in Fort Madison,

AReporting

CVERY  SOMMAT  DON'T  SOMEMAT  VERY

_SKISFIND _ SHTISPIDY KN DISSATISFIED _DISSATISFID

Pharmacy facilities 7% 9 3 1 1%
Dental care | R w8 & n
Familfpphysician 36%. 29% 3 187 L

.~ Overall health care facilities mo W Bl 0 6

Fa ]

 Nursing care facilities 20y
Quality of care provided by Fort | :
Madison Hospital . 19 M 197 23 1
Cost of care provided by Fort | - ,‘ .

Madison Community Hospital | iV - 267 26% 1%

Table 32, Questions of Health care fgcilities in Fort Madison,

i Reporting

W0 DON'T KON

Aware of Lee County Mental Health Center and its services |
~ to Lee County residents? - | 447

]
HoamZ¥
i

L
o

s
]
o]

Aware of a;aiiébility:af the King's Daughtéré and Sons Homes? 12
A ; = : ‘

~Tt—
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Table 33,

- Need for hwalth care fac il;i;gsfanﬂfsgtviégsji

% Repor

rting

NOT
NEEDED

SOMEWHAT
NEEDED

GREATLY

__NEEDED __

DON'T

KNOW _

in—hama care for elderly

More specialized equlpment for
hospital

Mere qualified persgnnel at
hospital

Apartments or retirement homes
near nursing care facility

More modern hégpital
Mental health facilities .
More ﬁufsing homes

HDme for mEﬁEally retarded care

47

16%
197
.19z

347

8

nd
e

[ X7
o]
™

30%

32%
24%
24%
32%
12%
42%

34%
427

Iable 34. Need for medical spezlalties.4777 B - - _ L

— — — - —
. __. . % Reporting o

Spg:ialtzﬁ

\NOT
NEEDED

SOMEWHAT
NEEDED

GREATLY

Eyes, ears, nose aud throat

Pediatrics

' General practice’

Surgery
Orthopedics . .
6bszetriss!gynacalggy
Qtth@dantiﬁs

‘Qﬁtéméﬁry
Déﬁcistfy
Chifcpraﬂtizs

S
77
8%

\
\\vzqz

247
22%

31y
",

26% "\ .
. 33%

30% -
31%

60%
42%
53%
45%
33%

§§§;é
J13%
9%
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or to obtain care not available in Fort Madison. Respondents are most satisfied
with pharmacy facilities and dental care in Fort Madison and least satisfied with
the quality and the cost of care provided by the Fort Madison Community Hospital.

Over half of the respondents are unable to evaluate the care provided by
the Fort Madison Care Facility. In-home care for the elderly, in addition to
and apartments or retirement homes near a nursing car: facilicty, are perceiv-
ed as greater needs in Fort Madison than more nursing homes. Specialized
equipment, more qualified personnel, and & more modern hospital facility are
also perceived as needs. Most people answer '"don't know" in relation to the
need for mental health facilities and a home for the care of the mentally re-—
tarded. Finally, there is considerab® support for the folowing medical
specialties: eyes, ears, nose and throat, pediatrics, general practice, surgery,
orthopedics, chbstetrics/gynecology and orthodontics. :
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CHAFTER VI

The informati~n from the survey reported here was collected at one certain
time, and of course, reflects the perceptions and thinking of the respondents
at that time. Perceptisns are important because, rightly or wrongly, they form
the basis for people's actions.

_ Any survey of this type becomes outdated as time passes. In fact, between
'the time information is collected and the final report written, events may have
occurred, plans may have been made and actions may have been taken which deal
with specific cqpcerns reported here. In some instances they may be a direct
result of interest stimulated by the survey. However, it is unlikely that all
concerns identified by the respondents have been dealt with. . N
A survey will not solve any problems or make a community a _better place !
~ in which to live. But a survey can provide information which can serve as a\

" basis for making plans. The community must determin the feasibility of pro-|
jects, set priorities for use of resources and determine methods to achieve
desired goals. Survey information can only serve as a guide. ‘It is a means
to an end and is not an end in itself.

m

\

The ease with which solutions can be found to the concerns of respcndentsx
obviously vary a great deal. Some.can be dealt with easily. Others, such as
retail development and employment, have no easy solutions. Such pf@blems will
require a great deal of effort and community cooperation to solve.

The Fort Madison Chamber of Commerce and the Fprt Madison community lead-
ers should be complimented for their efforts in carrying out this survey. -
This effort demonstrates their desire to make Fort Madison a better ccmmuﬁity
and their willingness to seek the ideas and cooperation.of the entire community
. to make this possible. Such participatory democracy leads to communities which

meet the needs of theilr citizens and creates pride. This community has now
taken the first step in making Fort Madison a better plac%;;a live. .

£
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APPENDIX A

Altogether, 5659 households were listed on the master list which was ta k' |
from the phone book. The decision was made to achieve what is called a 95 per-
cent confidence in the information collected. Given the total number of
households, 372 were needed to achieve 95 percent confidence under probability
principles. The 372 was increased by 10 percent (37).to take into consideration
attrition due to death, those no longer living in the school district and other
reasons which would eliminate the person for consideration as a potential re- /
spondent. Thus, we randamly selected 411 households from the mastat list.

The 95 percéﬁt confidence is statistical jargon for telling us how much
faith we can have in the survey results. In other words, since we did not get
information from all 5659 households, there is a certain margin for error.
However, we can statistically determine the amount of accuracy in the results
assuming all of the 411 questionnaires are raturmned.

o+ When 95 percent confidence is achieved, we are simply saying that there- -
are 95 out of 100 chances that information obtained had we gone to every f
household would be similar to the information we received by going to only
411 households. ©Note that we say similar, not exactly the same, since there
are limits to the precision which can be attained. A simple example will
illustrate the meaning of the term similar. :

. ! =

Let's assume that we had asked individuals whether or not they are in/

favor of building a new elementary school. Assume further that when all
41] questionnaires were analyzed, we found only 20 percent of the people ,
supported the idea. Knowing both the confidence interval used to determine
the sample size (95%) and the number of households selected (411), we cdn
then drawv the following inference: Since 20 percent in the sample Support ;
construction of an elementary school, there are 95 chances out of 100 thatr
the percent of the total population that would support a new school would
‘fall somewhere between 16 and 24 percent. Or in other words, there is gniy
1 chance ‘in 20 that we err in concluding that somewhere between 16 and ZA
percent of all people living in the area support the proposal.

One more point should be made about sampling and precision. Suppose we

want to know how thcse living on farms feel about the school comstruction

pfopasal, Now we're talking about 55 respondents rather than 411. Suppose

further that 20 percent of the farm group indicated support for the proposal.

The intrepretation of this 20 percent must be treated differently than the

20 percent representing the total sample. With a smaller sample size, our -
. outer limits now increase from the original 16 to 24 percent to 9 to 31 per-
/ cent. We still maintain the 95 percent precision level (or only 1 chance

in 20 of being in error), but the limits around the population projection

have increased substantially. It is therefore important io interpret the

report's data accordingly when breaking éawn the total sample into smaller
categories.

Finally, keep in mind the importance of our reference to the entire 411
questionnaires. Obviously, not all questionnaires were returned. Anything
short of the total may lead to bias in résults. However, whatever bias may
occur as a result of peoples' ‘unwillingness toc complete the questionnaires
is beyond the reach of statistical measurement. 7 1
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The phrases listed below are often used to dEscrle cammities, Théy are listed as pairs, with cne
favarab;;rdeser;hlﬁg the community and the other unfavorably describing it. Circle ane
number on each scale which comes closest to vour own Evalbatlcﬁ. For instance, if
you think Fort Madison is MOVING AHEAD cirecle "1* on th 'scale. Cirele "7" if you
think Fort Madison is GOING DOWNHIL Please use the entire range to reflect your
feelings. The values ranging from 2 to 6 indicate various levels between the two
extremes. Be sure to read sach statement carefully hefare indicating your answer.
A. FORT MADISON . . . 7 :
] ] ¥ [ ] ¥ ] f MO
1 2 3 4 5 6 7 RESPONSE
1. IS MOVING AHEAD 411 41 48 56 3s 8 20 is GOING DOWNHILL 11
2. IS AN UNFRIENDLY - f IS A FRIENDLY PLACE
PLACE TO LIVE &+7 13 10 23 26 59 94 TO LIVE - 12
3. HAS STRONG COMMUNITY i‘ HASE WEAK COMMUNITY
LEADERSHIP 34 35 45 63 32 17 - 21 LEADERSHIP 13
4. HAS- INEFFICIENT B | HAS EFFICIENT CITY
CITY GOVERNMENT 18 26 i3 60 39 45 23 GOVERNMENT ‘16
—5:—SEEMS -UNABLE TO SOLVE : : | SEEMS ABLE TO SOLVE | - |
ITS OWN PROBLEMS 28 27 26 38 43 44 éq ITS 'OWN PROBLEMS 14
6. ENCOURAGES CITIZENS' . %% DISCOURAGES CITIZENS'
INVOLVEMENT IN ’ : : INVOLVEMENT IN LOCAL
LOCAL AFFAIRS 53 50 44 54 16 - 15 148 AFFAIRS 10
7. HAS CIVIC CLUBS ; HAS CIVIC CLUBS THAT DO-|
THAT WORK FOR THE ! NOT WORK FOR THE
IMPROVEMENT OF THE - ;| IMPROVEMENT OF TEE
TOTAL COMMUNITY : 97 67 32 30 10 9 69 | COMMUNITY -9
8. HAS FEWER THINGS - i HAS MéEE THINGS GOING
GOING FOR IT THAN ) . I FOR IT. THAN OTHER
OTHER COMMUNITIES ' . - © ' | COMMUNITIES I KNOW OF
I KNOW OF 30 32 30 45 37 42 32 H 12
. - .- i :
B. FORT MADISON RESIDENTS . . . :
[ ] ¥ L] i =¥ L] i! ND
1 2 3 4 5 6 7 - RESPONSE
-1. HAVE LITTLE PRIDE = — — — - HAVE MuQé_ERIDE IN
) IN THE COMMUNITY 11 14 22 36 33 77 58 THE COMMUNITY 9
2. SELDOM ACTIVELY * i-| OFTEN ACTIVELY SUPPORT
‘SUPPORT THE ) o THE COMMUNITY .
COMMUNITY ‘ 14 22 26 53 45 48 42> : \ 10
3. S5EEM WILLING TO HELF 7 ’ : o SEEM UNWILLING TO HELP :
- QOTHERS IN TIME OF ) . 7 T OTHERS IN TIME OF NEED
NEED ' {99 58 39 25 12 14 5 ’ - 8
4. HAVE A STRONG L ) . . HAVE A WEAK\ATTAQHMENT
ATTACHMENT TO THE - ‘ o . TQO THE COMMUNITY
; COMMUNITY  |'s0 65 43 52 18 12 9 | 11z
‘5.  SPEAK WELL ABOUT ; SFEAK POORLY| ABOUT THE
THE COMMUNITY 54 67 43 46 14 19 B2 COMMUNITY . 12
6. HAVE FEW OPPOR- i 'HAVE MANY OPPORTUNITIES
TUNITIES FOR INVQLVE*, - ) FOR INVOLVEMENT 1N LOCAL|
MENT IN LOCAL AFFAIRS./| 18 24 327 57 28 52 g AFFAIRS \ : 111
. | )
\
- \
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II. RETAIL TRADE

A. Please circle the n

shopping where you do.

l.Groceries
2.Women's

clothing
3.Children's
~ clothing

:,é.Men‘s .

clothing
5.Furniture
6.Major
appliances
7.Hardware
8.New or used
automobiles
9.Automotive
service

0.Banking

s
et

=

[y

]

o

IS

14.Dry cleaning
15.5hoes
16,Crafts or
(habbiés
17.Flawers
18.Building
supplies
19.Farm
supplies

20.Veterinary
. service

umber under the one community where yéu most frequently
shop for the following i

tems. ALSO give your reason or reasons for

You may circle more than one reason but please
circle only one community for each item.. s

t only one)

IF YOU DO NOT PURCHASE A PARTICULAR ITEM,
UNDER "DO NOT BUY" AND, GO CN TO NEXT ITEM.

Community (selec

w {Do Not Buy

]
~

29

30
44

31

195

108

E‘FﬂftiMadiaun

L]
o

b hurlimgtum

o

40
11

25

17

Hjﬁest Burlingten (Mall)

L]
)

T
1

o

-
L

-

- H‘

oo

18

o

=
L ]

(XN

‘16

-

! pther Community gﬁpécify

w o Response

N ]
~

=
-

N W
[ - ¥ R |

ower Cost

R
s

LP]
"

26

as

17

[ ]
L D

12

20

')

(™)

tider Selection

Batter Pruduut‘uuality

letter Service

14

N

.

[%, ]
L=

-
T

~

[

Y n
Fogjw W oa Nos

-

oo

oo

=
-

ore Convenient

,‘Eﬁéigg

ot Awvailable In My

(s)

CIRCLE "1"

e

%Ewebifww

134
19

83

153

[
oo W W

B

2

[

- pore Parking Available

W Kommun Ly

[
W

-9

e

L WO B

™ Uthaﬁ Reason
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A 5. %1 your opinion, f‘laes Fort Madison need
public restrooms in the downtown business
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How SATISFIED are you with the following retail services in Fort Madison.
the number which expresses your satisfaction or dissatisfaction with each service.
for each item.)

(Please ecircle one number

Services
Price Qf mgrehanalsei -
Variéty of mezchanéisei
Amount @f pafklng space
Hours stores are open .
Overall guality of
shopping facilities . .

.Variety of restaurants.

Overall guality of
dining facilities . . .

SA

N

Circle

m

Which night of the week would you mos

1. SUNDAY

2. MONDAY

3. TUESDAY
4. WEDNESDAY
5. THURSDAY
6. FRIDAY

7. SATURDAY °

8. NO PREFERENCE
9, NO RESPONSE

Answer the fillowing guestions concerning shopping
(2) UNDECIDED,

(1) YEsS,

Would you shap in downtown Fort Haélsan more
often if stores were open until 6:00 p.m.

rather than 5:00 p.m.?

Would you shop in downtown Fort Maélscﬁ more

often if H;ghway €l -was improved (or "4 1aﬂé“)‘rl

Would you shop in downtown Fort Madison more.
.often if more free 2=hour parking spaces

were ava;lable“ . - -

In’ ycuz cglnlan, does Fort Madison need
‘a- shopping mall (such as’ thé Westland Mall

in Eugllngtan)? . s .

district? . . . . . ..

VERY “SOMEWHAT SOMEWHAT VERY NO
TISFIED4§§EIS§N§§ UNDECIDED DISSATISFIED DISSATISFIED RESPONS
103 110 12 24 7 4

19 10l 26 81 = 26 7
20 60 --—18- 102 53 7
'52 119 25 51 4 9
46 95 14 50 46 9
96 103 14 28 14 5
32 85 22 74 40
34 65 23 73 59 6
30 89 28 63 . 42 8
you most like to shop? {Circle one number only.)
2 ’
12
l =
6
1 .
96
24
iio ”
‘8
% = * .
in Fort Madison by circling
or (3) NO. (Please circle one umbef ‘for eagh 1tem )
- NO
' YES UNDECIDED NO RESPONSE
s = = = s = & =2 s =s*e = % B0 & 34 142 4
92 45 118 S
s s = = = = = =272 = = = = 107 35 113 5
s = = = s = & 8 2 & 2 3 s 167 36 54 3 .
B 215 23 20 2
= N _ .



Indicate whether you think more of “the following types of businesses and services
are needed in Fort Madison. (Circle one number for each item.)

W

NOT NO
NEEDED  UNDECIDED  NEEDED  RESPONSE

1. Clothing . - « .« « « « « « = 176 28 43 13
. Supermarket. . - . . . . & - 36 29 . 184 11
3. Auto/service parts . . . . .° 50 72 124 14
4. Restaurant . « s s « = = = = 171 ' 29 53
5. Hardwvare store . . : « = « = 51 42 158

6. Appliance store . . . . =« = " 55 ’ 61 132 “12
7. Furniture store . . . . . . 87 . 54 108 11
8. Variety store . . . « « « «. " 146 29 78
9. Law Firm . « +« « « « & o o . . 1 50 . 192
10. DentiSt . « « o o« 4 o . 44 51 157

~J
W
o
fdk
kol
[l
oo~ N

11. Veteriparian . . . . . + =« = - 37 75 : 133
12, Bank . . + + » & & = = & = =« 10 17 221
13, Physician. . + « « « « « + & 178 24 49 9
14. Beautician/barber shop . . . 22 b4 183 - 1

i
(S ¥ ]

'15. Laundry/dry cleaners . . . . : 101
16. Specialty shops. . . . - - ' - 92 Y 83 ) I3
17. Department store . . . . . . 223 - ‘9 23 ‘ -5

F. . -What suggestions do you have for improving Fort Madison's downtown district? '
{Be as specific as possible.) v .

M
— e — — - '7 = P — o
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II. COMMINITY SERVICES AND FACT

4.1 LI e L) -

A. Plaase rate the following services a;ﬂ facilities ow available in Fort Madison. Indicate whether you
thmkeaﬁzaftheserﬂggsaﬁafaaht;glis@belm;smm GO0D, FAIR, or POOR. (Circle ore
mmt:erfarea:h;tan) .

. 1. Quality of local goverrment . - - -: » '« = = = = = 7 93 110 33 L7 10
L 2. Qua:l;ty of ma;@raml form (:f mﬂ: e os 18 76 93 42 21 10

4mtyaff;repmte:um 167 . .125 16

12. 'q-:.al;ty of electric utilities . . . . « . = . - 64 . 138 37 4 13
13. Quality.of gas utilities . . . . . « « « » = = » 58 117 3

14, Quality Of Storm Sewer System . ... . . . + - - .. :15 _ 68 72 62 36
| 15. Quality Of street maintenance . . . . . . . .+ . . 12 s0 103 - 85 5
16. Quality of snow removal « . « « « v 2 s o - e s . 27 72 85 67 5
17. Aﬁi]ﬁbﬂitg of h;using for elaerig e e e e ... 13 38 84 8 74

19. Ava;;abu;tg of h:a.ls;ng for 1ow income families . 5 24 73 94 62 2 .
20. Availabilitgof housing to buy. - & « « + = « - -. 14 86
21. Availability of housing to Fent . - % + « « < . . 2 22
22, Quality of public transportation. . » » « « » . - 1 2 5 202 25 ° 5.
23. Quality of "day-care” sexrvices for children . . .. 13- 75 ' 14 . 83 10
24. Aﬁllabil;ty of employment @url:m;ti& . e s s is 87 38 :

a5 T TR

hod WM LD 00
L [
-y

L] B

o oo
o

™ Lo T 1 1]

. ‘Should the Artesian well wataf fountain at Aven:ge G and Eth 51:&&1; be rraée cpe;able? (c;rclé your ansner)

131 37. 84
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C. The Fort Madison Library Board is ;énsidgflﬁg ygrious alternatives for future library
facilities. Which one of the following alternatives would you favor. \

Two locations - maintain the present library and add a
branch library at the west end of Fort Madison-

Build or acquire a new library centrally located.

Remodel existing library. 31
Leave present likrary as is. 76
Other (Please sp2cify) 11
N6~ Response 117
D. Which of the following h est describes your preferences regarding public transportation.
for Fort Madison. ’ .
- , N |
. The city should establish and maintain a bus system for public o
transportation. 73
The city should help subsidize a private bus company. 73 7
A private bus company completely s p?@rtea by user fares
should be encouraged. 72
No additional public transportation is needed. 19 .
- Some other preference. (Specify) __ ¢ 6 - 1
Ne Response 17, '
= &
E. | Wh;zh of the following %tgtgmgnts best descr;bgs your ;magg of the overall
appearan;e gf Fort Madison?
~ Fort Mad;s@n is an ext emely clean, wellﬁkegt community. 38
Fort Madison is a fairly clean, well-kept community. 195 -
Fort Madison is not especially clean or well-kept. . 23
.No Response ; 4 ;
IV. HEALTH CARE . T
p : .
\ _ VERY DON'T VERY . SOMEWHAT
‘ ) i SATISFIED 51@15 1ED KNOW DISSATISFIED DISSATISFIED
1. Family - —o S - o
physician . 91 73 13 46 32
. 2. Nursing care ) :
. facilities . 53 i 62 . loz2 25 10
. \.3. Pharmacy -
., facilities 169 73 7 3 2
é 4. Dental care . 134 - 77 19 5
5. Overall health -
care facilities 57 99 54 ‘1§ o
6. Quality of )
care provided / :
by Fort Madison .
Community Hospital 48 - 73 . 53 33
7. Cost of care
provided by Fort. | : o
Madison éammunity ' s -
:Hcsp;tal ’ Al 57 66 54

ERIC
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B. First we mula like to ask you some gquestions about health services available in this avea. For each of
the hedith care services listed below, please indicate the one commmnity wheré you and other menbers of
your household most frequently received ITEi'Lc;El assistance dur;ng 1979. ALSOindicate the reason or
reasons for going to this mty lﬁy irclimg the a@rcprmte nuthers. (You may circle more than one
, reason hut please circle only one commur ty for ac:h sarvice listed below.)

NOTE: IF RO ONE IN YOUR HOUSEHOID USEL A PAFE[‘IEJIAR SERVICE DURING 1979, EIR;I.E " UNDE THE
*DID NOT USE" HEADING AND GO ON T\’D THE NEXT SERVICE.

. _ —Qarrmrgty, (select only one) e o
. : ' g o
_ = —4 =
) § § g B g ‘ 5 ﬁ § —
: 2| 3 g | 3 2] § | 38| 8%
8 4| 9| Bl e |28 &8
. 8] & A 4] £ | 2& —
1. Family = — — = — = -
chysican care 231 19 18 3 - 10 15 | 149 2 8
2. Cbstetrician/ ; = o > -
gynecologist 127} 56 48 4 1 1 9 4 | 6 5
3. Pediatrician 170 30 | 27| 2| - 2 6| 19 [ 14 1
N - = - ] :
4. Internal
* medicine 18| 99 | 10| 13 | — 4 9| 62 2 4
5. Qther nedical ; ) .

, specialists 119 29 | 4} 1| 9 24 18 28 2
'6. Dental care ' 35] 191 9| == | 1| 7 10 | 133 - 6
7. Orthodontic care 176 18 25 7 3 2 10 15 21 -

care 1129 ]. 93 13 6 1 = 1 75 - 2
9. Outpatient hospital
. care (lab, x-ray, -
therapy) - 109 82 30| 15 1 2 16 67 4 4
i . .
' "10. Inpatient hgsgltal :
. care . 133 67 8] 7 - 1 2 53 3 3
11. Prescription o .
drugs : 16 | 227 2 2 = J 2 21 177 2 2
L
N el - L4 i k3
L - ? b M =
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C. Indicate whether you think the following health care facilities and services are
NOT NEEDED, SOMEWHAT NEEDED, or GREATLY NEEDED in Fort Ma disen. Please circle
one number for each service or facility.

NOT _ SOMEWHAT GREATLY DON'T  NO
NEEDED NEEDED NEEDED KNOW RESPONSE
Re More nursing homes. . . . « « « « « « . 49 89 29 .86 - 7 _
. 2. "pay-care" for elderly in their homes . 9 87 77 82 5
3. Apartments or retirement-type homes : ' ' ‘
*located near a nursing facility . . . . -18 91 60 81 10
4. A more modern hospital. . . . . . . . . 66 74 82 30 : 1.
5. Home for mentally retarded. . . . . . .| 47 72 27 105 %
6. More specialized equlpménf for 23 71 97 60 9
hospital. . - « = =« o« & « o = =+ «-2 "5 . : : ~
7. More qualified personnel at hospital. . 27 72 91 61 | 9
o . - ' : - . , \
8. Mental health facilities. . . . . . . .}, 40 73 33 107.,
Doctor (s) specializing in the following Pr?fcgigag:f L =
1. General practice. . . . . . . « + s . . 32 73 131 10 14
2. Pedfatrics. . « « « «in o o o o = .| 19 52 101 . 68 20
3. Dbstetricg/gynacglggy . s s s _’i\;\. . 35 74 - 81 55 15
hi SUTBEEY « o o 4 b e e e a e e s o) 27 75 110 33 15
5. Eyes, ears, nose égarthraat e e e e s 17 61 151 22 -9
6. Orthopedies . . . - « « = + & =+ =« % = . 22 54 g1 76 17
7. OptOmetTy « + v v v + v o 4 -+ o+ . .| 105 67 33 41 14
8. Chiropratics. . . « « « + + » « = » « o | 173 30 .9 34 14
Y. DentASELY « « o« « o « o o o o 0 =+« o | 126 75 22 26 13
'10. Orthodomtics. « « « « + « « & o v« oo | 34 7569 64 18
D. Please answer the following questiﬁns related to health care facilities in the
- ;Fort Madison area. Circle one number for. each question. —
8 _, . : ,- Dos'T - §o |
; \ . YES NO KNOW ' RESPONSE
l.ﬁA:e you aware of the Lee Cnunty Mental Health Center ) .
and the services they offer to Lee County Residents? . 117 8 55 . 2 ,
2. Are you aware of theé availability of the King's
. DaughEEfS and Sons Homes?. « + « « « o« = 5 5 s = =« =« = 185 43 30 2
- 3. Does the Fort Madison Nursing Care Facility h ‘ ’-;
.+ __adequately care for the needs of the elderly who i i
A “are unable to care for themselves? . . . . . . . = < - 85. 22 150 3
. - - e R _
L , 69 _
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_ES\CHDDL o - | o
AL Blease indicate yaurz: opinion of Fort. Madiscnis present school Systefs;s by/fat;ing
each of the following as VERY GOOD, GDOD FAIR, or EDDR; Please circle one -
number for each item. _ - - __/ .
. : ' . | VERY - /DON'T - NO .
3 L GOOD GOOL FAIR PDOR KNOW RESPDNSE
Public School: Eystem . ' .
1. Overall quality ?f Educatlgn e d e e e e e . ‘ .19 108 67 11 43 12
2. Building facilities. . . ce e d .. 16 109 74 l6 35 10
:"wm'—i{: Teachers . . .’:;ﬂ_gtw."'.w;“; e e e . ,' L. | 20 82 78 B ;;;17 52+ ' 11 )
4. Administration . . . . . .. .. .. .)o ... | 10 68 81 /33 54 14
5. Discipline .. o« o, v o 4 v = + + » & - ./;_, . 5 36 67/ 80 61 11
6. Extra-curricular. activities. . . . . . . . . 26 95 55/ 11 63 9 u
7. Athletic.program. . . . . . . . . . ﬁ:, co | 39 97 55 4 55 10 -
8. Overall curriculim « . + + + .+ . . g/. cee | 13 %S 5 74 9
9. Music program. .|. . . . - . . . . J s e e e 31 71 32 8 88 10 .
'10. Trades program .|. . . . . « « . . SR 33 22 ﬁs 4 84 9
11. College prep program . . . . . . . L . ... 13 55 /44 22 115 11
Catholic School Sys%ém ) ' ) /
1. Overall quality D% Educafién B I '35 47 / 26 3 128 21
+ .2. Building facilities. . . +» . . . . . | 22 . 60 / 35 2 118 23
3. Teachers . . « «|« ¢+ « o & o ol . 20 47 38 4 128 23
4. Administration .'. + . . 4 . 4 4 s .| 26 43// 31 5 132 23
5. Discipline . . .l. c e e e e e s - 29 36/ 25 i7 131 - 22
6. Extra-curricular ladfivities. . . . .| 19 47/ 31 § 13 24
7. Athletic programi. . « « . . - . . 21 SJ . 36 5 123 22 )
8. Overall curriculum . . . . . + . . e 45 32 7 138 22 )
vEeliginus pfagram\ s s s oa s e e . 30 ?l 15 7 134 23
‘Music program. . L e e ee e e . 26 43 24 4 141 22 ..
/ College prep Pragﬁam e e .| o1s /32 28 6 155 24 .
\ ] ) -
]
!
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vI. RECE‘I:AT}QN AND ENTERTAINMENT FACILITIES AND SERVICES e ) j
r {

|

1

1

7 = : 7 e with  recreation and entertainment
facilities and services in Fort Madison by cireling the number which comes closest to
your feelings. (Circle only one number for each item.) '

A. Please indicate how satisfied or dissatisfied you a

~VERY  GOMEWHAT DON'T GOMEWHAT. .. ,.VERY - NO [

SATISFIED SATISFIED KNOW DISSATISFIED QISSATISFI,,D RESPONSE ‘

1. Overall gquality of enter= ’ ' !
tainment facilities. . . . 15 80 30 79 42 14

: |

|

i

2. Overall guality of 19 109 35 61 Tzl 15

recreational facilities. . .
3. Quality of swimming pool 19 . 100 70 44 15 12
4. Quality of golf course(s) 63 .49 127 4 - T
5. Number of tennis courks. . 36 66 85 37 24 12
6. Variety of dancing . . : o ’ "
facilities . . < « : &« & =« 10 39 108 55 N 36 12
7. Variety of movies. . . . . 13 78 40 55 62 1
8. Quality of movie theater(s) 10 60 3s 60 77 15 | {
9. Quality of city parks. . . | 101~ . 124 5 15 2 13 - |
10. Number of neighborhood . . 73 115 24 25 o 12 ' 11 !
parks. « « « « = = 2 = = - . |
11. Recreation programs for 26 55 74 57 35 -13
youth: . « « - & & = =« =« . ) _ . .
12. Recreation programs for 17 55 118 33 26 11
' senior citizens. . . . . . ) . 7
13. Amount of public access 44 . 94 65 27 18 iz
to the river . . . "
14. Quality of facilities for 10 49 96 - 52 42 11 |-
stage or musical programs. . . ;
. 15. Number of softball and © 49 105 . 61 27 10 8
_ baseball fields. . . . . -
- ~16. Number of bowling alleys . 50 91
17. Facilities for youth activiq 10 .~ 53
_ ties| and interaction . \
18. Number .of bicycle paths. - ‘8 15

- & = = : : = : 1

un
o
[
o

19 11
42 ‘9

L:+]
(]
Loy
.-

H\
=]
]
s
L]
~J
L]
1]

} - - ’1 | k
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PERSONAL AND SOCIAL CHARACTERISTICS

In this section, .a few qugst;gns about you and other members of your hauseh&ld

are included.

of all people ;;vlng in Fort Madison has been included in this survey.

A. Where do you currently live?

WITHIN FORT MADISON CITY LIMITS 207
OUTSIDE FORT MADISON CITY LIMITS 46
NO RESZONSE 7
B. Your present age? YEARS
LESS THAN 25 16, B
T T 2534 48 — T - L
35-44 . 40 |
45-54 48 i
55-64 43 !
65-74 33 .
75 AND OVER 26
NO RESPONSE &
C. Your sex?
MALE 128 !
FEMALE 130
NO RESPONSE 2 .
D. Your present marital status? B
NEVER MARRIED 17
MARRIED 130
WIDOWED, SEPARATED, OR DIVOK cgn 51
NO RESPONSE .2
E. Your prese EmplcymEﬁ' status?
T : . = ~ SELF SPOUSE*
EMPLOYED OR SELF-EMPLOYED ON A’ FULL=TIME BASIS 142 - 94
- EMPLOYED OR SELF-EMPLOYED ON A PART-TIME BASIS 18 - . 18
RETIRED : ' 57 32
FULL-TIME HDMEHAKER 20 ? a3
= STUDENT [ ! 3 ) 1
UNEMPLOYED 6 » 7.
9 75

- NO RESPONSE

OCCUPATION
PRDFESSf@NAL TECHNICAL
MANAGERS,
SALES
CLERICAL
CRAFTSMEN
OPERATIVES
TRANSPORT OPERATIVES
LABORERS

FARMERS -
_FARM LABORERS

M\

PRIVATE HOUSEHOLD
. NO RESPONSE

ERIC
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ADMINISTRATORS

[TF EmPLOYED QB SELF—EMPLGYED*

Please descr;be your pzesent nceuﬁatién.

SELF 570U5E COMMUNITY
24 17 “FORT. MADISON
25 17 @ BURLINGTON
12 8 IOWA CITY »
20 17 KECKUK
17 9 LEE COUNTY AND/OR
12 10 OTHER COUNTIES
5 5 OTHER
11 4 NO RESPONSE
5 4 .
0 2. .0 ' B
14 8
2 0
113 161 .

This informakion is needed o insure that a broad cross section

SELF SPOUS!

128 95
7 7
4] 1
O i 1
3/ -3
9 2

113 151
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G. Your highest level of education attained?

NO FORMAL EDUCATION "0

-ELEMENTARY (GRADES 1-8). 19

SOME HIGH SCHOOL (GRADES 9~11) 33

COMPLETED HIGH SCHOOL (GRADE 12) 109
-~ SOME COLLEGE (LESS THAN 4 YEARS) 48

COLLEGE GRADUATE (4 YEARS OR MORE) 25

ATTENDED GRADUATE SCHOOL 18

NO_ RESPONSE 8
ow many people, including yourself, currently live in your household? (Do not
nclude college students living away from home while at school) ___ PERSONS

H

i

0-4 . 226

5 OR MORE 24

NO RESPONSE 10

~ I. How many people in your household, including yourself, are in each of the
following categories? (Write the number alongside each category.)

—1 " Z 3 ORMORE  NO RESPONSE

UNDER 5 YEARS OF AGE 128 10 222
5-18 YEARS OF AGE 47 22 15 176
19-64 YEARS OF AGE 42 136 _ 26 56
65 YEARS OF AGE AND OVER 46 23 191

What was yggt estimated gross family income from all sources, before taxes,
» for 1979. : '

LESS THAN $5,000 13

$5,000 to $7,999 A 27

48,000 to $11,999 31

$12,000 to 514,999 30

$15,000 to $19,999 41

$20,000 to $24,999 "~ 38

$25,000 to 534,999 30

$35,000 QR MORE 16 - : .

NO RESPONSE 34 .

K. How many years have'you lived in Lee Géunty? __ YEARS

Less than 5 years o o 32
6 to 10 years \ 26
11 to 30 years - 72
31 to 50 years ' 59
More than 51 years : ; 65

L; How many years have you lived in Fort Madison or surrounding rural area? _____ YEARS

ess than 5 years 35 _ _ =
to 10 years . 26

11 to 30 years 72

31 to 50 years 55

More thanm 51 years 58

o

about the Fort Madison Community?

1
iy

M. 1Is there anything else you would-1like to tell
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